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A RENEWED FOCUS ON THE FUTURE
Unleash innovation, inspiration, opportunity… these words emblazoned on banners (above) strung across one of the main 
corridors at drupa 2106 quite managed to capture the spirit of the world’s leading trade fair for print and cross-media 
solutions, which ran from 31st May to 10th June. Many have called the fair “a resounding success” and, certainly, drupa 
this year managed to create a lot of buzz. The focus was on the future – on multi-channel, 3D printing, functional printing, 
packaging production – and the buzz helped to create a sort of reassuring feel that printing technology was alive and kicking. 
You will find drupa news in our Industry Updates section.
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‘Moving out of the valley of tears and 
grasping the future by the neck’

The next drupa will be held from 23rd June to                   
3rd July 2020. A lot of  things can happen between 
now and then – reading habits can change, advertisers 
may seek more customised offerings, suppliers may 
feel more pressure. Whatever it may be, there is no 
doubting the fact that there is a positive spirit for 
the global print industry today. Investments have 
picked up, albeit slowly. The 11-day drupa fair drew 
1837 exhibitors from 54 countries. A drupa release 
says the exhibitors “unanimously reported excellent 
business deals, extremely promising contacts...” So 
what are some of  the key takeaways from drupa 2016 
and the sidelights? 

The re-positioning of  drupa and its focus on future 
themes with strong growth potential – such as 3D 
printing, functional printing or packaging printing – 
proved to be a real asset. Be it publication, commercial, 
packaging or industrial printing – printing technology 
offers matching solutions for all of  these applications 
while opening up new lines of  business and business 
models at the same time. Claus BolzaSchünemann, 
chairman of  the drupa Committee and chairman 
of  the Board at Koenig & Bauer AG summed it 
up rather well: “The print industry is constantly re-
inventing itself  and offers a wealth of  high-potential 
facets. And this is precisely what drupa 2016 has very 
impressively proven. We were able to experience a 
highly innovative industry here in the 19 exhibition 
halls, one that has succeeded in moving out of  the 
‘valley of  tears’ and grasping the future by the neck.”

 The release says some 260000 visitors from 
188 countries and about 1900 journalists from 74 
countries travelled to Düsseldorf  for drupa. The 
percentage of  international visitors was up 16 per 
cent from four years ago. About 75 per cent of  the 
visitors were executives and in a decisive and/or co-
decisive capacity, as far as taking decisions on capital 
expenditure was concerned. The visitors’ survey 
underscored clearly that drupa was a flawless B2B 
trade fair and platform for business decisions:  54 per 
cent of  visitors came to drupa 2016 with concrete 
investment intentions; 29 per cent placed orders at 
the event; 30 per cent planned to place their orders 
after drupa; and 60 per cent found new suppliers. One 

in two visitors expected their companies’ business to 
develop very well over the next twelve months. 

According to Werner Matthias Dornscheidt, 
president & CEO of  Messe Düsseldorf  GmbH, 
customers (with very few exceptions) no longer 
visit drupa with large delegations or as part of  a 
company outing to drupa. Today, it is rather the top 
managers that travel to Düsseldorf  for the event. 
Seventeen per cent of  international visitors were 
from Asia. India accounted for the largest share with 
5 per cent, followed by China with 3 per cent. The 
leading European countries were Italy, France, the 
Netherlands and the UK. 

Technical events scored and there was a lot of  
interest in drupa cube, drupa innovation park, 3D 
fab + print, touchpoint packaging as well as printed 
electronics and solutions. The drupa innovation park 
focused on innovative business models in addition to 
technology innovations from renowned exhibitors. 
On display were ready-to-market applications for 
augmented reality in field service and in advertising 
but also successful examples for multi-channel 
campaigns.

Here are some pertinent observations: Jean-Pascal 
Bobst, CEO, Bobst, says the industries we serve today 
are searching for drastic productivity improvement 
through innovations, services and people relationship. 
Eric Bell, marketing director, Goss, makes the point 
that customers and partners should be at the forefront 
of  a business strategy. Benny Landa, Chairman, Landa, 
says drupa 2016 will be remembered as the inflection 
point in the industry’s transition from mechanical 
printing to digital. And perhaps the most significant 
observation, made by Aviv Ratzman, CEO and co-
founder, Highcon: “Many of  the customers we met 
during drupa have realised the need to start investing 
in technology rather than continue to expand capacity, 
adding value to their products instead of  competing 
on price.” Clearly, there is every reason to look to 
the future with optimism, and print definitely has a 
future.
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They say a journalist should have knowledge 
that is comprehensive. You are expected to 
report on a wide gamut of  subjects, from 

the sublime to the ridiculous, and you need to be 
genuinely knowledgeable to be able to do so. Do 
you think reporters and sub-editors today, even 
in some of  the leading news publishing houses, 
are falling short? 

I think journalists today need to know more than 
we ever did.  Here in the US and Europe, where 
newsrooms are shrinking, most journalists are being 
asked to do more—and that includes covering stories 
outside their particular areas of  interest and expertise.  
Plus, thanks to the Internet, we never have been more 
accountable to our readers.  Mistakes, even little 
ones, get noticed.  So yes, we sometimes fall short.  
However, I find that most journalists still care about 
accuracy. We want to find out the truth and report 
it accurately.  I cannot say the same for some of  our 
online competitors. 

Many of  our reporters, including those who 
work for top newspapers, do not know the rules 
enough, and certainly not how to handle sensitive 
issues. Journalists have a role in society and one 
of  it is being responsible. What are your views?

I teach media ethics, so I confess my biases. From 
my perspective, ethics in journalism have never 
been more important.  Ethics are what differentiate 
professional journalists from someone on Facebook.  
I am encouraging our clients to consider workshops 
on ethics because with the speed of  the Internet, 
we face new challenges.  Do we try to compete on 
speed, even if  we are not certain of  the facts?  Do 

‘Most journalists still care 
about accuracy, quality’
Randy D. Covington, Newsplex director, College of Information and Communications, University of 
South Carolina, Columbia, USA, was in Chennai recently to conduct a training programme on writing 
for the web. Sashi Nair emailed Covington a few questions, some quite pointed, and he responded. 
Newsrooms in the future, according to him, will be more collaborative and success will depend upon 
teams, not individual journalists

our usual standards for taste, 
especially in handling violent 
or graphic content, still apply?  
And how do we deal with the 
negative side of  social media 
and online comments?  We 
need to give our reporters a 
moral compass to help them 
get through this maze.

In today’s mad scramble for news and bytes, 
‘checking’, ‘condensing’ and ‘clarifying’ have 
taken a back seat. How many young reporters 
today thoroughly know the subject they are 
covering, or even make an honest attempt to 
understand it?

I find that most reporters still care a lot about these 
things.  However, we ask so much of  them.  We want 
a deep, contextual story for print, utilising the latest 
techniques of  data journalism.  Plus, we something 
quick for the web, perhaps even live blogging.  Of  
course, we want them on social media.  

We want them shooting video.  Now we want 
them to think in terms of  live video.  The list keeps 
growing. In Newsplex, we have been working on 
these issues for more than a decade.  I think the 
inescapable conclusion is that we need to restructure 
and redefine our newsrooms.  Reporters cannot do 
everything.  Our subeditors need to become story 
builders and I would argue the role of  the researcher 
is more important than ever.  

Newsrooms in the future will be more collaborative 
and success will depend upon teams, not individual 
journalists.  
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Randy D. Covington.
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Good stories need devoted hard work. Not 
many today have the patience for legwork and 
the desire to put in hard hours of  work to get 
to the bottom of  a story; they prefer Googling 
up information or using the mobile phone to 
network and put together a hastily written piece. 
Would you agree?

I don’t like generalisations.  We do live in a fast-
paced world and the news cycle is unyielding.  To 
be competitive, we have to produce stories quickly.  
That is a fact of  life for journalists in 2016, but that 
doesn’t mean everybody wants to work this way.  In 
my travels, I find journalists who very much care 
about the quality of  their journalism.  As publishers, 
we need to find the right balance in our newsrooms 
between speed and depth.  We need journalists who 
can work fast, but we also need journalists who 
can produce content that nobody else has.  To be 
successful in the future, we need both kinds of  
journalists.  

There is widespread agreement both within 
the profession and among the public, at least in 
India, that media output has been deteriorating 
in terms of  both language and substance. The 
record of  our news media on accuracy even at 
the most basic level of  journalism – reporting on 
a routine event – is not very inspiring.  What has 
been your experience, worldwide?

You have identified a worldwide problem and I see 
several trends in play.  First, and most obviously, is 
speed. If  someone has to write something in five 
minutes, it will not be as well written (or as well 
researched) as something that he or she labours over 
for five hours.  Secondly, the economic pressures on 
newsrooms have taken a toll on the copy desk.  The 

safety net that once existed in most newsrooms is 
barely present today in many newspapers.  Finally, the 
public dialogue has become more like pop culture. 
We don’t read nearly as many novels as we do Tweets 
and Facebook posts. The audience often wants 
short stories so they can hurry off  to something else.  
Journalism has changed, but it is not clear to me if  the 
public thinks this is a bad thing. For what it’s worth, 
I find at my university in the US that writing skills 
among my students actually seem to be improving, 
so there is hope. 

Increasing ‘corporatisation’ of  media houses 
has meant HR departments rather than editors 
choose employees. Or is it not so? Do you feel 
corporates or companies owning media houses is 
good for journalism. Wouldn’t credibility suffer?

Corporations can run fine media organisations and 
the resources those corporations can provide often 
are badly needed.  

So the corporatisation of  media houses is not 
intrinsically a bad thing.  However, personally, I find 
it easier to work with newspapers that still are family-
owned. They tend to care more about the quality of  
their journalism.  As for the hiring process, I find 
that corporate HR directors can be helpful and the 
desire to bring more women and minorities into our 
newsrooms, something they often champion, is a 
very good thing.  

Newsrooms are increasingly outsourced. 
This includes editorial functions considered 
journalism’s core. Would this not affect the 
quality of  output?

We live in challenging times.  I wish that media 
organisations, especially here in the US, were financially 

Newsrooms in the future will be more collaborative and success will depend on teams, not on individual journalists, Covington is convinced.
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stronger. But they are not and that inevitably means 
something has to be cut. I find that most publishers 
and editors try to protect the core function of  
newsgathering by outsourcing things like page design 
or copyediting.  The outsourcing may have a negative 
impact, but I understand the justification in a less 
than ideal world.  A beautifully designed page means 
little if  it is filled with press agency copy.  Protecting 
the quality of  our journalism should be our top 
priority and I understand the difficult decisions that 
sometimes must be made to accomplish this.  

Keeping up with the pace of  change is a huge 
challenge for editors all over the world. Obviously, 
there can be no one success formula, but what 
are some of  the things publishers and editors 
can do to attract readers and make the offerings 
relevant?

Here’s a quick checklist of  five questions that I 
think will be helpful:

Is our journalism offering value beyond what •	
our competitors are offering? We need to be able 
to answer ‘yes’ to this question or we will become 
irrelevant in a world where there are so many sources 
of  news.  

Have we restructured our newsroom and •	
workflows to meet the needs of  all our audiences, 
not just print readers?  This is a hard one because 
it requires change and journalists don’t like change, 
at least in their newsrooms, but it is necessary.  As 
we talk to clients in the US and Europe about their 
experience in this process, they inevitably say they 
wish they had gone faster.  

Are we reaching readers where they are? We •	
no longer can assume they will come to us in print, 
so we need strategies for online and especially social 
media.  

Is our relationship with our readers two-way? •	
Are we listening to them?  Are we offering them ways 
to contribute ideas and sometimes even content? 
This sort of  relationship breeds loyalty that will be 
essential to our future viability. 

Are we thinking multimedia? Newspapers •	
no longer can think of  themselves as words and 
pictures.  

I just was in India to do workshops on writing for the 
web. In preparing, I looked at media usage statistics 
for India and I was quite surprised.  I had assumed 
that with slow connection speeds, there would not 
be significant consumption of  online video.  In fact, 

according to the web research organisation Statista, 
84 per cent of  Internet users in India watch video 
online.  That is a higher percentage than in the US, 
which is at 80 per cent.  So a multimedia strategy will 
be important to your success. 

Is data journalism here to stay? You can get 
readers hooked to statistics if  the presentation 
is simple and analytical, isn’t it? Just like 
infographics that has now come into its own. 

The true value in data journalism is not a column 
of  statistics, but rather the insights they can provide.  
Data can help us find and tell better stories.  In the 
search for the truth, data can provide convincing 
insights.  As The Guardian in the UK once said, data 
are “sacred” to good journalism.  

Today’s reporters and editors use Twitter and 
Facebook. How useful is social media for good 
journalism? 

Social media are very useful.  All too often, 
newspapers view social media simply as promotional 
platforms.  While that is one role, there are several 
others.  Social can provide story ideas, improving the 
quality of  our journalism.  They can provide insights, 
experiences, pictures and videos.  Plus they can help 
us create a relationship with our readers.  All of  these 
are important to our future success.

Would you say that digital training is a must 
for reporters today if  they have to survive in the 
newsroom? 

The challenge facing newspapers is to change from 
a culture focused on print to one that is focused on 
the reader. We need to provide our journalism to our 
readers where they are spending their time.  Training 
can be helpful to this newsroom transformation, plus 
it will make your journalists better.

Any words of  advice you’d like to give young 
journalists? 

I tell my students this is a great time to go into 
journalism.  Our role in society is crucial and we 
never have had so many tools or ways to tell a story.  
Journalism always has been a lot of  fun and it still is, 
but it admittedly is harder than it once was. <
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Express Publications (Ceylon) reasoned that 
if  they remained static, they would risk a 
drop in market share, and new markets 

would be closed to them. Product development and 
diversity would not be possible either. If  growth 
was a necessity for survival, then an increase in 
publications or diversification to related or non-
related products or fields was called for. They 
would have to improve customer satisfaction not 
only through service but also by meeting reading 
needs. 

A study was made of  various machines that could 
meet Express Publications’ needs. The choice was 
the Goss Magnum Compact for several reasons. 
One was familiarity with the Goss, “since we 
already had a Community web,” Kumar Nadesan 
explained to the WAN-IFRA Conference audience 
last year. It also seemed to have most, if  not all, of  
the capabilities the group was looking for. 

Talking about the inherent risks the group had to 
face in terms of  the investment, Nadesan said one 

Business case to invest in a 
compact press
Express Publications (Ceylon) installed a compact press recently. The old Goss Community press 
was overworked and the daily publications were on queue to be printed every day. “There was 
no option other than to invest in a new machine – a machine which suited our special needs,” 
says Kumar Nadesan, managing director of the Sri Lanka-based Group

was that the Magnum Compact was yet to prove 
its reliability. The Express Publications purchase 
was only the second machine produced in the 
world. It appeared to depend greatly on electronics, 
probably demanding ambient temperature difficult 
to achieve in a tropical country. Installation 
engineers also seemed to lack familiarity with 
the newly-designed machine. Listing other cons, 
Nadesan said unfortunately, the Community web 
press and Magnum Compact had different plate 
sizes. The ease of  availability of  spares was yet to 
be determined, while a new skill set was required 
to operate the new machine.

However, the pros seemed to outweigh the cons. 
“Specifically we found that, with the Magnum 
Compact we could accommodate last-minute prints 
since the plate changing time was minimal,” Nadesan 
said. Also, the Compact could print 50000 copies an 
hour with a minimum of  500 copies. The automated 
features of  the Magnum Compact meant less staff  
was needed, making it easy for a quick changeover 
for editionising. No changes were needed in page-
making since the printing area for both Magnum 
Compact and Community press were the same. The 
group decided that the favourable factors would pave 
the way for the superior products they were aiming 
for to satisfy the consumers’ reading needs. 

 
(Kumar Nadesan is also chairman of  the Sri Lanka Press Institute, 

an institution set up by the Editors Guild, the Newspaper Society, 
Free Media Movement and Sri Lanka Journalist Association. He is 
also chairman of  the Sri Lanka Press Complaints Commission, the 
self-regulatory body for the print media on the island nation. Express 
Newspapers Ceylon publishes Virakesari, the premier 85-year-old 
Tamil newspaper in Sri Lanka. This report had appeared in the WAN-
IFRA India 2015 Printing Summit Conference Summary.)Ph
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Kumar Nadesan gestures while making a point.

<
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Using innovations to woo 
advertisers
Snehasis Chandra Roy, associate vice-president – Technical, ABP Group, talks about how 
falling advertisement revenue made the group think of strategies to make print more attractive, 
and how the newspaper experimented in order to woo advertisers to the print media

The problem of  reduced income from 
advertisements has been tackled in various 
ways by various media houses, but Ananda 

Bazar Patrika’s approach was to make the print 
media itself  more attractive to advertisers. It felt that 
innovative advertisement formats would definitely 
help make print exciting for advertisers. In keeping 
with this theory, the ABP Group developed many 
novel techniques on its own, and also made case 
studies of  the successful experiments of  industry 
peers, which it subsequently adapted to suit its 
own needs. 

ABP now has more than 28 innovative 
advertisement formats to offer its clients. Snehasis 
Chandra Roy, associate VP-Technical of  the Group,  
listed many of  these innovations in his presentation 
at last year’s WAN-IFRA Conference, including 
centre-spread panorama, pseudo panorama, half-
page flap (glued), aromatic print, index jut-out 
(single or double), reverse panorama, reverse flap, 
tabloid pull-up, centre double panorama, French 
window, centre line butterfly, strip advertisement 
wrap on, and art paper fly jacket. A few, like the 
translucent jacket, super panorama, 3D print, and 

use of  fluorescent and metallic inks had proved 
quite popular, and have had many takers, he said.

‘Many interesting challenges’
Innovation is no easy task, however. “While doing 

these innovative ads, we faced many interesting 
challenges,” he said. “For example, while using 
fluorescent inks and metallic inks, we had to use the 
ink in the black unit. Hence, all the texts are printed 
with CMY inks with high register accuracy. While 
printing in translucent jacket, we had to reduce the 
Total Ink Limit so that the ink will dry on the print,” 
he said.

Talking about the creative ways in which 
challenges were met and overcome, he mentioned 
an instance when an advertiser asked them to print 
on translucent paper. “Procuring the translucent 
paper was not easy and we did not have any in 
stock. Hence, we offered the advertiser a pseudo-
translucent advertisement. We printed a pale 
image of  the main image in the jacket and created 
an illusion of  a translucent paper, he said, and 
illustrated the effect using a slide. These new 
ad formats have added a lot of  variety in our 
advertisement offerings and helped our marketing 
team to offer value-added advertisements to 
clients,” he explained. 

 (Snehasis Chandra Roy has a Bachelor’s degree from the Rochester 
Institute of  Technology, USA, and an MBA from the University 
of  Mumbai. He acquired his skills working in various capacities 
during the past 23 years – with Time Magazine, the Times of  
India Group, the DB Group and the ABP Group of  publications. 
He has academic as well as practical exposure to the entire print 
manufacturing value chain and has project implementation experience 
in newspaper manufacturing. This report had appeared in the WAN-
IFRA India 2015 Printing Summit Conference Summary.)
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Snehasis Roy explaining the innovative strategies followed 
by the ABP Group.
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another
time.
another
print.

Print is always on the move. In dynamic, changing markets, 
printing companies always need to adapt to new conditions. 
This is manroland web systems’ focus: You, your business, and 
your future. You can expect us to show new perspectives and 
integrated solutions having the entire value chain in mind. 
Our Digital Finishing Solution: 
The variable pin-type folder – FoldLine,  
manroland India Private Limited, 153, Ground Floor, Okhla 
Phase –III, New Delhi 110020, India  
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World News Publishing Focus
Your Guide to the Changing Media Landscape

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

Flexibility is key to success 
in a printing plant
The second annual World Printers Forum, which took place in parallel with the WAN-IFRA Expo in 
Hamburg last year, saw an increase in delegates who heard from a number of industry experts that 
said while the print market is undergoing transformation, there are also large areas with potential for 
printers. The key is flexibility, says Brian Veseling, WAN-IFRA senior editor

Among the many encouraging examples and 
highlights from the day’s conference, we’ve 
selected several takeaways aimed at being 

helpful to printing plant directors everywhere.

Innovation is essential, and must be market 
driven

Innovation is just as important in the printing 
plant as it is in a publisher’s newsroom or marketing 
department. However, as speaker Thomas Drensek, 
general manager, Axel Springer Print Management 
in Germany, pointed out: “Innovation should be 
market driven, not technology driven.” While noting 
that this was a lesson he learned during an extended 
stay in California to study start-ups, it is of  equal 
value to printing operations. While Axel Springer has 
recently made the news with major digital investments, 
the company still prints more than 3 million papers 
every day, and they have applied some of  their digital 
learnings to their print operations.

For example, Axel Springer developed an inkjet 
imprint as a bridge between print and digital in that 
each printed paper carries a unique code of  numbers 
and letters. This print code enables the buyer of  the 
print paper to access content behind the Bild-plus 
paywall for one full day. Bild-plus has gained more 
than 260,000 digital subscribers since 2013, he said.

However, Drensek added that inkjet technology 
could do much more – in areas such as micro-zoning, 
for example. Likewise, he sees many opportunities for 
3D printing, which could be used in the harmonising 
of  the product with technology and marketing. 
Printers could produce spare parts “on demand,” 
which would minimise storage costs, he said.

Cutting costs, maximising efficiency still 
important
“The media industry is going through transformation, 

and while newspapers will survive, dailies will have to 
take a much closer look at costs,” said Kurt Kribitz, 
managing director, Styria Print Group, Austria, 
who told participants how his company is trying to 
improve on their efficiency and cut costs further.

Kribitz said Styria decided to invest in an integrated 
production management system to better manage 
the production of  their printing plants in Austria 
and Croatia and boost their productivity. “For central 
planning we would like to see where there are extra 
hours, where there is room for capacity, etc, and be 
able to set up reports for KPIs (Key Performance 
Indicators),” he added.

Stryria’s management thought that a software tool 
could give them the best possible chance of  success, 
Kribitz said. “It’s not that we didn’t have records 
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and data in the past,” he said, “it’s just that we didn’t 
have it in an integrated, systematic, centralised way, 
so we can continue to develop our processes in a 
measurable way.”

Styria selected EFI-DIMS based on price 
performance as well as the fact that their software 
package could be easily adapted. They went live with 
EFI-DIMS at their two printing plants in Austria on 
1 April this year, and are to go live at their plant in 
Croatia in November.

Making a digital investment in the future
Printing and publishing house Mengis Druck AG, 

based in Visp, Switzerland, which publishes the 
regional daily newspaper Walliser Bote, became the 
first European daily to be printed completely digitally 
when it went ‘live’ in June. At the World Printers 
Forum, Beat Lauber, Strategy and Communication 
for Mengis Druck, explained how this development 
came about and how the company is benefiting from 
it.

The previous press was more than 30 years old and 
needed replacing, but a new press needed to be an 
investment in the future that would also allow the 
company to do more commercial jobs as well as offer 
more opportunities for the newspaper. In the case of  
Mengis Druck, they decided that the HP T400 colour 
inkjet web press offered them a good opportunity 
to move to digital and toward more personalised 
printing. “The point is not that we want to produce 
a personalised newspaper for each and every reader, 
but we might say that we segment our pages into 
four and offer different ads for each of  the valleys,” 
Lauber said.

Become a printer that also prints newspapers
“Look for what is needed in your own regional market 

and what you can sell on your market,” Matthias Tietz, 
CEO of  Rheinisch-Bergische Druckerei, Germany, 
told conference delegates by way of  encouraging them 
to delve into the commercial printing market. “We 
newspaper printers should not transfer the crisis of  
the newspaper print segment to the printing industry. 
The printing industry is in a normal structural change 
and offers scope for design,” he said.

A change towards opening to the market requires 
a duality of  thinking – both market and newspaper, 
Tietz said, and it opens up economic advantages for 
the publishing company by providing an expanded 
range for the product portfolio.

‘Everything must be oriented toward the 
customer’

Tietz also made a good case for the need for 
newspaper publishers to adapt new newspaper 
formats based on the A4 paper size. “The format 
issue is basically the point of  departure for all 
considerations, not only for newspaper printers but 
also for the printing industry as a whole,” he said. 
We can survive, he said, but to do this, you need a 
good sales organisation and also a good customer 
orientation – “everything must be oriented toward 
the customer.”

(This article was originally published in the November-December 2015 
edition of  World News Publishing Focus, the bi-monthly magazine 
published by WAN-IFRA.)

“Innovation should be market-driven, not technology driven,” 
said Thomas Drensek, general manager, Axel Springer Print 
Management in Germany, during the second annual World Printers 
Forum in Hamburg in October.
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Kasturi Balaji was appointed director of  
Kasturi & Sons, publishers of  The Hindu, in 
2000. He is the first chair of  WAN-IFRA’s 

newly formed World Printers Forum. He is also a 
member of  the Technical Association of  the Graphic 
Arts (TAGA), chairman of  the WAN-IFRA South 
Asia Committee and a member of  the WAN-IFRA 
Advisory Council.

Manfred Werfel is WAN-IFRA deputy CEO and 
executive director, Global Events, based in Frankfurt, 
Germany. He is responsible for the World News 
Media Congress and the World Publishing Expo. 
He also heads the World Printers Forum, the print 
community within WAN-IFRA. 

WAN-IFRA: Knowing the challenges and 
opportunities for newspapers and newspaper 
printers around the world, with varying market 
conditions, demands and issues, what do 
you think most production executives will be 
investigating at drupa?

Balaji: I expect that newspaper production 
executives will be looking at cost and quality of  
inkjet quite closely, as well as any new developments 
in print finishing, both with an eye on improving the 
revenue potential of  printing plants.

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

DRUPA TRENDS

Kasturi Balaji and Manfred Werfel have a combined 60 years of experience working in the newspaper 
production area in their respective careers. Both are closely associatedwith WAN-IFRA’s World 
Printers Forum. Here are their inputs and opinions on the trends and expectations leading into drupa 
in Düsseldorf (worthwhile reproducing here although the curtains have come down on drupa 2016)

Two printing veterans share 
their thoughts

Werfel: In a survey we did together with the 
Austrian 4c magazine last summer, most respondents 
said they were looking for technical developments in 
the areas of  postpress processing, digital printing and 
improved newsprint. I expect those will be the areas 
of  interest for most newspaper printers at drupa as 
well.

More specifically, what trends or particular 
technologies do you expect to be pushed by the 
vendor community there?

Balaji: From a newspaper/magazine publisher’s 
point of  view, one should be looking for developments 
in inkjet and other digital printing technologies, and 
also print finishing options that will help publishers 
widen the range of  their product offerings, to be able 
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to “fill the niches”, as Hermann Petz [keynote speaker 
at the World Printers Forum 2015 conference] said in 
Hamburg last October.

Werfel: drupa 2016 will most probably focus on 
digital and on packaging printing. Besides those, 
automation and control systems from design to 
production will be of  importance under the headline 
of  Print Industry 4.0.

How close do you think newspapers are to truly 
considering inkjet and digital printing as a part 
of  the business?

Balaji: I think most, if  not all, newspapers are 
keeping a watchful eye on inkjet, but how close 
they are to bringing it into the mainstream of  their 
operations would depend on the markets in which 
they are located.

Werfel: The real benefits of  digital industrial 
web inkjet are in the area of  customisation or even 
personalisation. Short-run printing may be considered 
as one of  most obvious advantages of  inkjet. But 
in this case you will always compare cost per copy 
to offset-coldset. The real challenge is to create new 
products with the help of  digital printing that make 
full use of  the technology.

What kinds of  solutions in postpress could 
emerge that would catch the attention of  
publishers?

Balaji: I would look at this question from another 
angle: It is really up to the publishers to come up 
with new product ideas and then ask for technical 
solutions from suppliers. That would apply equally to 
other areas of  the production chain. In most markets, 
publishers seem to have resigned themselves to a 
future with less and less print and hence have stopped 
challenging suppliers.

Werfel: The so-called mailroom can develop into a 
post-press production area. Even if  you don’t change 
your coldset print process at all, you can just use the 
mailroom to create new products for new markets, 
like cost-effective magazines, catalogues, product 
brochures and inserts. Mailroom technology can not 
only store and insert products but also collate, stitch, 
glue, trim, and package customised bundles. That is 

why mailroom technology is most interesting for all 
those newspaper printers who are looking for new 
markets.

Which developments on the materials (paper 
and ink) side of  the business do you expect? 
And what kind of  business impulses should 
be enabled by developments in the materials 
sector?

Balaji: Nothing dramatic.

Werfel: Paper can make a big difference. It is no 
coincidence that paper is often considered as the 
fifth colour in printing. Coldset, however, has its 
limitations regarding the printable substrate. The 
question is what can you do to print higher paper 
grades on a newspaper press? Heatset, UV curing and 
varnishing are technical options. All of  them have 
their pros and cons. Depending on the market, some 
newspaper printers are considering one or the other 
solution. Inks can be used to extend the color gamut 
beyond the coldset norm or to create extraordinary 
awareness via specialities, such as metallic inks.

(This article was originally published in the April-May 2016 edition of  
World News Publishing Focus, the bi-monthly magazine published by 
WAN-IFRA.)

<
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Once every two years since 1994 the World 
Association of  Newspapers and News 
Publishers, WAN-IFRA, has offered 

newspapers worldwide an opportunity to demonstrate 
their colour printing excellence by organising a print-
quality competition. Newspapers that succeed in 
qualifying for inclusion in the list of  the world’s best 
printers can draw on this distinction to optimise their 
work processes, motivate their personnel, improve 
their standing among their readers, and impress 
demanding advertising customers.

Participating in this year’s competition were 128 
companies from all over the world.  The table alongside 
shows all members of  the Color Quality Club 2016–
2018 in alphabetic order. Club membership is offered 
to all companies that show they can produce high-
quality newspapers consistently over an extended 
time period. Evaluation of  newspapers was divided 
into two parts – an evaluation based on objective 
measurements made on a test element (WAN-IFRA 
Cuboid) that newspapers had to print every day of  
one week per month for a period of  three months; 
and a visual inspection by a jury of  international 
newspaper experts. Participating newspapers had to 
prove that they could consistently print in accordance 
with proven international quality standards and also 
ensure that the newspaper copy was clean and free of  
quality defects.
“INCQC 2016-18 was tougher than the previous 

editions of  the competition. We asked newspapers to 
print the WAN-IFRA Cuboid test element every day 
of  one week per month for three consecutive months, 
and we picked the date for evaluating the copies,” says 
Manfred Werfel, deputy CEO of  WAN-IFRA. It is 
proof  that quality continues to be a passionate area 
for printers and they are committed to produce high-
quality products for their readers and advertisers.”

For the world’s best printers, 
quality matters

INCQC 2016-18

The new members of the International Newspaper Color Quality Club 2016–2018 (INCQC) have been 
announced by WAN-IFRA: 85 newspaper titles produced by 64 publishing and printing companies in 
26 countries have achieved membership for two years

INCQC members for 2016–2018
ABP, Anandabazar Patrika, The Telegraph,  1. 
Barasat, Kolkata, India
Advance Central Services Michigan, The Grand 2. 
Rapids Press, Walker, USA
Al Nisr Publishing, Gulf  News, XPress, Dubai, 3. 
United Arab Emirates
Alma Manu Oy, Kauppalehti, Tampere, Finland4. 
Apple Daily Printing, Apple Daily (Hong Kong), 5. 
Hong Kong
Apple Daily Publication Development Limited, 6. 
Taiwan Branch, Apple Daily (Taiwan), Taipei, 
Shin Wu, Taiwan
Aschendorff  Druckzentrum GmbH & Co. KG, 7. 
Westfälische Nachrichten, Münster, Germany
Bennett, Coleman & Co, Maharashtra Times, 8. 
The Times of  India, Airoli, Bengaluru, Chennai, 
Hyderabad, Kandivli, Sahibabad, India
Botnia Print Oy, Keskipohjanmaa, Kokkola, 9. 
Finland
Brune-Mettcker Druck- und10. 
Verlags-GmbH, Wilhelmshavener Zeitung, 11. 
Wilhelmshaven, Germany
Casa Editorial El Tiempo SA, El Tiempo 12. 
Bogotá, El Tiempo Cali, Bogotá, Colombia
DB Corp, Dainik Bhaskar, Indore, 13. 
Jaipur, India
Delo dd, Delo, Ljubljana, Slovenia14. 
DeWeZet – Deister- und Weserzeitung, 15. 
Verlagsges. mbH & Co KG, Deister- und 
Weserzeitung, Hameln, Germany
Diario La Voz del Interior SA, La Voz del 16. 
Interior, Córdoba, Argentina
Druck Styria GmbH & Co KG, Kleine 17. 
Zeitung, Graz, Austria
Druckerei Konstanz GmbH, Südkurier, 18. 
Konstanz, Germany
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Druckzentrum Rhein Main GmbH & Co 19. 
KG, Allgemeine Zeitung Mainz, Darmstädter 
Echo, Rüsselsheim, Germany
DZB Druckzentrum Bern AG, Berner 20. 
Zeitung, Bern, Switzerland
DZZ Druckzentrum Zürich AG, Tages-21. 
Anzeiger, Zürich, Switzerland
El Colombiano SA & CIA SCA, El Colombiano, 22. 
Envigado, Colombia
El Telégrafo, El Telégrafo, Guayaquil, Ecuador23. 
Empresa Editora El Comercio SA, El 24. 
Comercio, Lima, Peru
Empresa El Mercurio SAP, El Mercurio, Las 25. 
Ultimas Noticias, Santiago, Chile
FAZ – Frankfurter Allgemeine Zeitung GmbH, 26. 
Frankfurter Allgemeine Zeitung, Frankfurt, 
Potsdam, Germany
Freiburger Druck GmbH + Co. KG, Badische 27. 
Zeitung, Freiburg, Germany
Galadari Printing & Publishing (LLC), Khaleej 28. 
Times, Dubai, United Arab Emirates
Gráficos Nacionales SA, Diario Expreso, 29. 
Guayaquil, Ecuador
Heilbronner Stimme GmbH & Co KG, 30. 
Heilbronner Stimme, Heilbronn, Germany
Hindustan Media Venture, Hindi Hindustan, 31. 
Patna, Ranchi, India
HT Media, Hindustan Times, Mint, Mohali, 32. 
Mumbai, Noida, Greater Noida, India
Infoglobo Comunicação e Participações SA, O 33. 
Globo, Duque de Caxias / RJ, Brazil
J. Esslinger GmbH & Co KG, Pforzheimer 34. 
Zeitung, Pforzheim, Germany
Jagati Publications, Sakshi, Hyderabad, India35. 
Jagran Prakashan, Dainik Jagran, Noida, India36. 
Kasturi & Sons, The Hindu, Visakhapatnam, 37. 
India
Kieler Zeitung GmbH & Co Offsetdruck 38. 
KG, Kieler Nachrichten, Kiel, Germany
Malayala Manorama Company, Malayala 39. 
Manorama, Calicut, Palakkad, India
Masar Printing and Publishing, Al Bayan, 40. 
Emarat Alyoum, Sport 360, Dubai, United 
Arab Emirates 
Mediacorp Press, Today, Singapore, Singapore41. 
Mittelbayerisches Druckzentrum GmbH & 42. 
Co KG, Mittelbayerische Zeitung, Regensburg, 
Germany
 The New Straits Times Press (Malaysia Bhd), New 43. 
Straits Times, Kuala Lumpur, Malaysia

Nordost-Druck GmbH & Co KG, Nordkurier, 44. 
Neubrandenburg, Germany
NZME, Chinese Herald, Auckland, New 45. 
Zealand
O Estado de São Paulo, O Estado de São 46. 
Paulo, São Paulo, Brazil
Paarl Coldset (Pty) Ltd, Burger Daily, Weekend 47. 
Witness, Cape Town, Pietermaritzburg, South 
Africa
Prensa Libre S.A., El Quetzaltecto, Prensa 48. 
Libre, Guatemala, Guatemala
Presse-Druck- und Verlags-GmbH, Augsburger 49. 
Allgemeine, Augsburg, Germany
Pressehaus Stuttgart Druck GmbH, Stuttgarter 50. 
Nachrichten, Stuttgarter Zeitung, Stuttgart, 
Germany
Printing Partners Paal-Beringen SA, Gazet 51. 
van Antwerpen, Het Nieuwsblad, Paal-
Beringen, Belgium
Rheinpfalz Verlag und Druckerei GmbH & Co 52. 
KG, Die Rheinpfalz, Ludwigshafen, Germany
Ringier Print Adligenswil AG, Blick, Adligenswil, 53. 
Switzerland
Russmedia Verlag GmbH, Neue Vorarlberger 54. 
Tageszeitung, Vorarlberger Nachrichten, 
Schwarzach, Austria
Sakaal Media Group, Sakal, Pune, India55. 
Singapore Press Holdings, Berita Harian, 56. 
Lianhe Zaobao, The Straits Times, Singapore, 
Singapore
The Mathrubhumi Printing & Publishing 57. 
Co, Mathrubhumi, Kannur, Kochi, Thrissur, 
Thiruvananthapuram, India
The Printers (Mysore), Deccan Herald, 58. 
Prajavani, Bangalore, Hubli-Dharwad, India
The Shizuoka Shimbun, The Shizuoka Shimbun, 59. 
Shizuoka, Japan
Tiskara Zagreb doo, Večernji list, Zagreb, 60. 
Croatia
Turkuvaz Haberlesme ve Yayincilik AS, Sabah, 61. 
Istanbul, Turkey
United Printing & Publishing, 7 Days, Al Ittihad, 62. 
Al Roeya, The National, Abu Dhabi, United 
Arab Emirates
Verlag Nürnberger Presse Druckhaus Nürnberg 63. 
GmbH & Co, Nürnberger Nachrichten, 
Nürnberger Zeitung, Nürnberg, Germany
V-TAB AB, VLT, Västerås, Sweden64. <
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The Golden Pen of  Freedom, the annual press 
freedom award of  the World Association of  
Newspapers and News Publishers (WAN-

IFRA), has been awarded to Dmitry Muratov, editor-
in-chief  of  independent Russian newspaper, Novaya 
Gazeta. The award, made in Cartagena, Colombia 
during the opening ceremony of  the 68th World 
News Media Congress, 23rd World Editors Forum 
and 26th World Advertising Forum, recognized 
Muratov’s leadership and outstanding perseverance 
in safeguarding Novaya Gazeta’s independent editorial 
line, as well as the great sacrifices made by its staff, 
over the paper’s many years of  service in the cause of  
press freedom.
“I would like to express my appreciation to WAN-

IFRA for this award, coming as it does 10 years 
after your Moscow conference where Mr Gorbachev 
announced he would assist the development of  our 
newspaper,” said Muratov, speaking in a pre-recorded 
video address from Moscow. 
“Only 5 per-cent of  the population in this country 

understand the freedom of  media as a prime, core 
value, while about 80 per cent believe the main 
problem in Russia is poverty. Very few associate the 
two. Without freedom of  speech, there is no way out 
of  poverty. Freedom means that there is control over 
corruption and the state, which means that it impedes 
poverty. I believe your award will help us to further 
follow this way.”

Muratov was unable to travel to collect his award 
in person due to his on-going recovery from a recent 
illness. Accepting the Golden Pen of  Freedom on his 
behalf, Sergei Sokolov, deputy editor of  Novaya Gazeta, 
said “In the last 16 years, Russia has been sliding, 
corrupted and oligarchic but still a democratic society, 
into a darkness of  rigid autocracy, which has surely 
affected the freedom of  speech and media. Journalists 
are constantly attacked and the reason is the system of  
impunity that has developed: businessmen, corrupt 
law enforcement officers and officials know that if  
they order the death of  a journalist, they will get away 
with it. Independent journalists are living this way in 

Golden Pen of Freedom 
award for Russian editor

Russia now, but I can only 
be proud of  the fact that 
I am working with them 
and am honored to be a 
friend to them.”
“In recognition of  

Dmitry Muratov’s vision 
and leadership, and in 
ack-nowledgement of  
the courage, determination, and professionalism of  
those who - at great personal sacrifice - keep the 
flame of  freedom burning and the independence of  
the press alive in Russia, we stand in appreciation 
of  the work of  Novaya Gazeta,” said World Editors 
Forum president, Marcelo Rech, in making the award 
in front of  an audience of  more than 700 publishers, 
chief  editors and other senior newspaper executives 
from around the world. 
“Despite the Kremlin's success in marginalising 

independent reporting and the levels of  violence and 
impunity media professionals face in Russia, Novaya 
Gazeta continues to wield considerable influence 
with its uniquely uncompromising editorial line.”

WAN-IFRA has presented the Golden Pen of  
Freedom since 1961 to recognise the outstanding 
action, in writing or deed, of  an individual, group or 
institution in the cause of  press freedom.

Novaya Gazeta has been described as the only truly 
critical voice with national influence in today’s Russia, 
known for its in-depth investigations on sensitive 
issues such as high-level corruption, human rights 
violations and abuse of  power. With such notoriety 
comes the ‘reward’ of  rarely escaping the invasive 
eye of  the authorities and their all-powerful board 
of  censors.

Founded in 1993, Dmitry Muratov and some 50 
colleagues embarked upon Novaya Gazeta with the 
goal of  creating "an honest, independent, and rich" 
publication that would influence national policy. 
Former Soviet President Mikhail Gorbachev donated 
part of  his 1990 Nobel Peace Prize award to pay 
for the early expenses. While Gorbachev remains a 

Dmitry Muratov.
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shareholder today, the majority stake in the company 
now belongs to the editorial board of  the paper.

Tragically, Novaya Gazeta has paid the heaviest price 
for its investigative and pioneering work worldwide; 
six of  its journalists have been killed in retaliation for 
their work or have died under suspicious circumstances, 
and many of  its staff  receive regular threats. The most 

prominent casualty was investigative journalist Anna 
Politkovskaya, who gained international recognition 
for her independent coverage of  Chechnya and the 
North Caucasus. On 7 October 2006, she was shot 
and killed in the elevator of  her block of  flats. Those 
responsible for ordering her killing have never been 
identified. <

Senior media veteran Sandeep Amar who was the CEO of India.Com has joined Indian Express 
Digital as CEO. Amar has spent more than 20 years in the industry and has a rich experience working 
for corporate companies as well as start-ups. Apart from playing leadership roles in top internet firms, 
Amar has been an entrepreneur, speaker and leading blogger in the Indian digital ecosystem. Prior to 
India.com, he was with Times Internet as the head of Marketing.

Arunabh Das Sharma has quit as president, BCCL. He had joined BCCL in April 2011 as executive 
president and advisor, Strategic Initiatives, and was elevated to president BCCL in April 2012.

         (Courtesy: exchange4media.com) 

Arunabh Das quits BCCL

Indian Express Digital has a new CEO

Sanjay Pugalia has joined Raghav Bahl and Ritu Kapur’s The Quint, as president and editorial director, 
the Quint & Bloomberg Quint. Pugalia recently moved from the Network18 group after 12 years, he 
was editor of CNBC Awaaz and CNBC Bajar. His focus will be getting a robust Hindi digital version for 
Quint up and running. 

Quint has new president, editorial director 

<

<

<
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Aamoda equips its presses 
with QuadTech systems

QuadTech has announced that Aamoda Publications 
(APPL), one of  South India's largest newspaper 
publishing houses, has made a major purchase, 
with the QuadTech Register Guidance System with 
MultiCamTM and QuadTech Ribbon Control System 
with MultiCamTM each being installed on 28 web offset 
printing presses. With installation already complete on 
15 of  the 28 presses, early customer feedback suggests 
that the Indian newspaper publisher is already seeing 
a dramatic reduction in waste for increased cost 
control and improved margins. The new capability is 
considered by APPL to be the lynchpin to increased 
company growth, enabling it to profitably expand its 
geographic footprint in Telangana and other regions 
of  Andhra Pradesh, with a view to increasing its 
newspaper circulation and sales.

The QuadTech systems have been specifically 
installed by APPL to support the expansion of  one 
of  its most notable publications, Andhra Jyothi, which 
has recently extended its production and readership 
in a number of  additional towns and cities including 
Hyderabad, Vijayawada, Tirupathi and Vishakapatnam. 
The Telugu language daily newspaper is the second 
largest paper in Andhra Pradesh, with a readership of  
12.5 million people across 21 cities in South India.

Radhakrishna Vemuri, managing director for APPL, 
commented on the QuadTech investment: "Tight 
control of  margins through increased production 
efficiencies is key to profitability in publishing, 
and maintaining a competitive edge. QuadTech's 
technology is already enabling us to achieve that, and 
we expect to see current results amplified many times 
over when all 28 installations are completed next 
year."

As Vemuri explains, QuadTech's standing amongst 
print service providers in the region and its 
longstanding relationship with press manufacturer 
Manugraph influenced APPL's choice of  supplier. 

"Working with QuadTech for this initiative was based 
on a number of  factors, but principally product and 
service confidence. As QuadTech systems are already 
used by many big newspapers in India, they are tried 
and tested – a proven platform to deliver what we 
need. With this in mind, along with QuadTech's 

renowned service support, we knew that we would 
be well supported by QuadTech."

The Register Guidance System with MultiCam 
is a closed-loop colour-to-colour register control 
system designed to integrate with other QuadTech 
products, including the Ribbon Control System. 
Along with reducing make-ready times, minimising 
errors and cutting waste, another of  its main 
features includes QuadTech's fan-out control 
software, which automatically keeps the print system 
in lateral register across the full width of  the web 
throughout the entire run. The QuadTech Ribbon 
Control System with MultiCam minimises waste 
by making automatic angle-bar adjustments during 
startup - before ink even becomes visible - and also 
resides on the ICONTM platform, which allows all 
QuadTech press control systems to share a single, 
user-friendly interface. The ICON platform will 
also provide operators at APPL with instant access 
to preset parameters for all their saved jobs, greatly 
streamlining job setup.

manroland machine 
finds buyers in Brazil

The Brazilian printing sector would appear to 
have been waiting for this: the Commercial Former 
from manroland web systems. The unit transforms 
double web newspaper printing systems like the 
Geoman and the Colorman temporarily into single-
web printing presses, with all the benefits of  a web 
width variability. The Commercial Former, which 
has just been introduced to the market and which 
clearly offers many competitive advantages, has been 
purchased by three Brazilian printing houses recently. 
These manroland web systems customers all desired 
machines, which could be run at full capacity, so they 
carried out upgrades and extended their offerings by 
including commercial productions. 

The popularity of  the Commercial Former in 
the largest Latin American newspaper market is 
no coincidence, as Andreas Wecker, regional sales 
manager, Service, for North and South America at 
manroland web systems, knows: "In Brazil there 
is a broad base of  double-web newspaper presses. 
Actually, this is also the case in North America and 
Western Europe. So the Commercial Former is 
an interesting option, as a lot of  these often large 
printing houses, have free capacities which they 
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would like to fill up. The upgrade with the patented 
Commercial Former is therefore attractive from a 
pricing perspective as well as being easy to implement 
and it expands the offerings by adding advertising 
products, very flexibly." This can be seen among 
manroland web systems' Brazilian customers, who 
are now very active during the day with producing 
commercial products; particularly inserts from the 
trade sector have become very popular.

The technology behind the Commercial Former 
enables an efficient changeover from the double web 
to a single-web production. This temporary single 
web newspaper press with a variable web width of  
between 560 and 900 mm enables a multitude of  
business ideas and a huge variety of  production 
possibilities. Using the Commercial Former means 
that up to ten paper webs can run through the 
double former, which makes it possible to produce 
advertising products flexibly and economically in 
various editions and formats. The Commercial 
Former can be installed at all 4:1 or 4:2 presses. On 
a double-former machine, the formers will be swung 
away from the working area on a track system, making 
space for the additional Commercial Former. The 
paper web will then be guided straight through the 
middle of  the press. Turner bars are not necessary. 
There is now scope for a multitude of  product ideas. 
The potential customers will achieve a quick return on 
investment with a relatively low initial investment. 

WKS orders second 
ContiwebVision system

One of  Europe’s leading high-volume printers, 
the WKS Group, has stipulated ContiwebVision 
web break analysis as an essential component for its 
latest installation at its facility in Wassenberg, North-
west Germany. The decision follows the successful 
introduction of  the system on an almost identical 
press line in 2013. Holger Backes is the WKS project 
manager for the entire double web installation and 
was also a key player behind the original specification 
in 2013. He is convinced that ContiwebVision is the 
best web break detection technology on today’s market 
and confirms that it is the only sensible choice for 
the scale of  production at Wassenberg. “Each web in 
our existing press line measures 2250 mm (88.6 inch) 
wide, giving it the largest paging capacity in the world,” 
he explains. “We run the presses simultaneously into 

ContiwebVision web break analysis.
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one folder at up to 50000 revolutions per hour and 
each revolution uses 11.2 m2 (120.6 sq ft) of  paper. 
Obviously, with production on this scale we need to 
ensure our press operators have the very best control 
capabilities at their fingertips. ContiwebVision allows 
them to see what is happening to the webs on both 
levels in real time, precisely pinpointing the source of  
a disruptive event.”

While this clarity and ease of  use is of  crucial 
importance, it is not the most significant USP for 
WKS: “Other systems can tell you immediately there is 
a web break and some also tell you where it happened, 
on top of  this ContiwebVision is the only system that 
can tell you why the web break happened and informs 
the operator how they can prevent it from happening 
again,” comments Backes. “When you’re printing 
560000 m2 of  paper per hour and it takes an average 
of  45 minutes to get the presses running again after a 
stop, this information is the golden ticket.” Receiving 
up to 50 signals from cameras and sensors strategically 
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positioned throughout the press line – from web 
infeed through splicer, including web severer and 
web catcher, printing units, dryer, chill stand, turner 
bars and folder to outfeed – the ContiwebVision web 
break analysis system in Wassenberg gathers data 
to continuously monitor web edges, web tension 
and overall condition of  the web. This information 
enables the system to determine factors including 
time and location and paper variations. Immediately 
on detecting the small changes in web tension that 
indicate a web break, the system correlates all data to 
generate a report, which can be viewed both locally 
and remotely via VPN. The ContiwebVision system 
in Wassenberg, close to the Dutch border, is linked 
to WKS administrative headquarters 100 km away in 
Essen. The seamless link means that administration 
executives are alerted immediately of  any web break. 
If  a paper fault is detected, the press operator sends 
an automatic report to the accounts department 
with the push of  a button, enabling a compensation 
claim to be submitted to the paper supplier within 
minutes.
“In fact, this scenario is relatively rare in Wassenberg,” 

Holger Backes says, adding, “We are printing 24/7 
on very lightweight stock, typically between 40 – 65 
GSM so the web breaks are more usually due to the 
print dynamics such as build-up of  ink and tack, 
water and stresses on the web on its journey through 
the machine. Nevertheless, the information we get 
from the ContiwebVision reports has proved very 
valuable,” he adds. “Our 160-page press here now 
has the lowest incidence of  web breaks of  all the 
eight presses operating in Wassenberg and Essen. On 
our best day, the press printed 320 tonnes of  paper, 
running non-stop for 24 hours.”

Goss press improves 
output, backed by LED-UV

Kinmei Printing of  Tokyo has announced 
unprecedented results from a ground-breaking 
project featuring the first ever LED-UV installation 
on a high-speed web offset press. Part of  a wider 
investment in new capabilities, productivity from the 
company’s enhanced 16-page Goss M-600 press line 
is now surpassing all expectations.

Goss International engineers from its Singapore 
headquarters project managed the operation to extend 
the capabilities of  the ten-year-old M-600 press 

which involved re-configuring to enable sheeted 
production as an alternative to running the existing 
folder. A new VITS sheeter was installed between 
the press and folder, and a web path was created to 
allow simple switching from sheeter to folder. At the 
same time, quality and efficiency enhancements were 
introduced including a controls system upgrade and 
color registration system, as well as the replacement 
of  infrared drying with LED-UV. The 38-inch (965-
mm) wide M-600 web press now features two LED-
UV units from Air Motion Systems positioned above 
and below the web. 

The enhanced configuration has been in production 
since the end of  2015 and is now fully operational. 
Since installation, the faster drying process has 
produced 30,000 finished sheets per hour. The 
new configuration has also achieved massive 
improvements in energy efficiency, delivering up to 
70 per cent reduction in energy consumed during 
this period.

Whilst the Goss M-600 press is over ten years old, 
according to Shiro Tsukada, president, Kinmei, the 
press continues to deliver print quality of  the highest 
level – now having been further boosted with the 
new UV drying system. “We have been extremely 
impressed with the consistency and longevity of  
the M-600 over the years, and we are delighted to 
see the additional improvements that the new UV 
dryer has provided giving the press a new lease of  
life,” explains Tsukada. “With LED-UV drying, not 
only have we been able to substantially increase 
productivity, but have also been able to minimise 
many of  the concerns associated with our previous 

Installation at Kinmei Printing marks world’s first LED-UV drying 
system on a high speed web offset press.
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infrared dryer, such as cockling, fluting or brown 
paper. We are now matching the quality of  sheetfed 
output with perfectly flat sheets, while still benefitting 
from the much greater speed and productivity of  
web offset production. We are extremely excited to 
see the continued benefits of  the new installation 
over the coming months and years.”

Latest Lithoman for 
Cape Town printer

CTP Printers Cape Town, one of  the largest media 
and printing houses in South Africa, put on an event 
on May 4-5 to officially introduce the new Lithoman 
system, which produced four colour, short runs of  
up to 5000 copies, for 24 hours. The South African 
concern invested last year in a Lithoman IV 32-page 
system and therefore expanded their existing modern 
printing plant. The new Lithoman has a maximum 
production speed of  37500 cylinder revolutions/
hour and consists of  a web, four double-printing 
units all with DynaChange function and a 1:3:3 folder 
with two cross-folds. In addition, it is equipped with 
the automatic plate changing system APL, with a 
Contiweb reel splicer as well as the state-of-the-art 
Ecoset dryer with integrated cooler. 

In order to demonstrate the performance strengths, 
advanced technology and speed of  the Lithoman, a 
special event was organised in the printing house 
of  CTP Printers at the beginning of  May. During 
the event a world record was established: over a 24-
hour production period, 488185 copies or 15616000 
four-colour A4 pages respectively, were printed at 
an average speed of  36806 copies per hour. The 
production included 96 plate changes with an average 
make ready time of  4.34 minutes. 

Innovation in 
automation from G&J

Glunz & Jensen revealed at drupa three new 
innovations that focus on increased automation to 
ensure user-friendly products. As the world’s leading 
provider of  state-of-the-art flexo platemaking 
products and solutions, the new products reflect the 
company’s goal to drive automation through simple 
and cost-efficient technologies for the printing 
industry.   

 The new innovations are part of  Glunz & Jensen’s 
strategy to develop fully automated, integrated 
systems that improve process optimisation and deliver 
more value to flexo platmaking workflows.  All three 
products offer remote control, remote operation and 
remote analysis, combined with a new user-friendly 
graphic user interface that can be tablet-based. 

The FlexPro 520 is a new generation flexo washout 
processor, based on the successful DW/XP series.  It 
offers superior performance through automation, 
saving both time and waste. With automatic punch 
and pin bar release, it does not need manual pin bar 
handling or a separate plate punch.  The FlexPro 520 
boasts additional features including the unique patent 
pending Dual Chain plate transport system and a 
number of  new features offering wider processing 
latitude.  The processor brings more flexibility and 
productivity to batch and incremental flexo plate 
processing. 

The FlexPose 520 DL is a drum-based, inline 
LED exposure unit.  The unique exposure system 
is patent-pending, and the drum allows variable 
rotation speeds for customised exposure settings. The 
FlexPose 520 DL is offered as a stand-alone unit with 
automated plate load and unload, as well as an in-line 
version connected to a FlexPro processor for a fully 
automated work flow.  The FlexPose 360 ECDLF is a 
new generation of  UV exposure units.  A new patent 
pending exposure technology provides maximum 
UV-A output, along with superior repeatability in 
daily operation. 
“The three new products are perfect examples of  

how we innovate not only to meet the industry’s needs, 
but also to make our customers’ lives easier with 
products that are simple to use,” says Keld Thorsen, 
CEO at Glunz & Jensen. “We have invested heavily 
in product development over recent years, and we are 
excited to showcase the results at drupa.”

The new finish on the Lithoman IV 32 pages at CTP Printers in 
South Africa for the 24 hour print event. 

Ph
oto

: m
ws

/ 
CT

P 
Pr

in
ter

s



Industry Updates

27July 2016 SurveyRIND

newspapers. We believe this technology is a game-
changer for newspapers in the future,” says Ron 
Sams, VP-Sales for manroland web systems. In order 
to select the right system for the needs of  Pacific 
Daily News, the team from Gannett did significant 
research, including reviewing customer references 
from current manroland web systems customers 
running the FoldLine system.

Utilising manroland web systems’ extensive 
engineering experience in folding and finishing, 
FoldLine, manufactured at the factory in Augsburg, 
Germany, currently has several successful installations 
around the world, including at the world’s first 100 
per cent digitally printed newspaper, Swiss daily 
Walliser Bote.

Arandell adds sixth 
Goss Sunday press 

Goss International has announced that specialist 
catalogue printer, Arandell of  Menomonee Falls, 
Wisconsin, will install its sixth Goss Sunday press in 
Q4 2016, further expanding its market-leading 
production capabilities to service new business. With 
70 new titles awarded this year, the new 57-inch 
(1450mm), 24pp five-unit Sunday 2000 will enable 
Arandell to increase its production capacity and 
continue to deliver the premium-quality products 
and high-standard level of  service it is renowned for.
“As a long-standing Goss customer and early adopter 

of  the Sunday technology, adding another Goss 
Sunday press to our extensive pressroom line-up 
was a natural step as demand for our products grew 
again last year,” explains Brad Hoffman, president 
and CEO, Arandell. “Our clients require exacting 
colour and it is our experience that the Sunday press 
is one of  the few presses in the world that can 

FoldLine finishing system 
for Pacific Daily News

Gannett’s Pacific Daily News in the US Territory 
of  Guam recently opted to place a FoldLine finishing 
system on the end of  their Kodak Prosper 5000 
digital inkjet newspaper solution.  

With the addition of  approximately 35000 military 
personnel (not including families and other support 
personnel), the US Territory of  Guam is undergoing 
a population boom. Along with the increased 
population and rising literacy rates is an increased 
need for printed information, and Pacific Daily 
News will be the primary printed news outlet for the 
island. 

Answering to the rising demand, Gannett 
Publishing Services made the decision to upgrade 
from the current older and less flexible offset printing 
equipment in use at Pacific Daily News. They took 
into consideration the tabloid newspaper format, 
paging and throughput requirements, and pressroom 
space limitations, and determined that a digital inkjet 
press would best meet the needs of  the Pacific 
Daily News’ circulation of  20000. Additionally, the 
elimination of  plate-making equipment through 
digital inkjet printing contributes to the economic 
efficiency of  the operation. 

However, in order to effectively communicate to 
its audience, Pacific Daily News’ entire circulation 
must be printed and finished (cut and folded) in four 
hours or less. The FoldLine from manroland web 
systems is the only digital finishing system currently 
in production which will perform at that speed, up 
to 1000 feet per minute. “This is a breakthrough 
installation for manroland web systems. Gannett 
Publishing Services is a leader in the print industry, 
and they are embracing emerging technologies for 

The digital production workflow at Pacific Daily News.
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deliver precise color at the speeds we require.” The 
speeds and high-productivity of  the Sunday press 
can be largely attributed to two pioneering Goss 
innovations – gapless blankets and pinless folders. 
Gapless blankets eliminate print defects such as 
bump streaking, doubling and web flutter, allowing 
faster printing on wider webs with premium quality. 

Arandell’s Goss Sunday 2000 will be configured 
with a PPF-3.2 pinless former folder. The pinless 
folder reduces the non-print area on the cylinder, 
allowing Arandell to choose a shorter cutoff  and 
achieve significant paper savings.

Arandell also chose the Goss Quick Plate 
Loading enhancement, which can cut plate-changing 
times by up to 40 per cent, and a VITS Rotocut 
Sheeter. The sheeter provides superior cutting 
accuracy, an integrated print-to-cut register control 
and further minimises paper waste.

The Sunday 2000 will also be supplied with a 
perforator, UV coater and pre-folder. This will give 
Arandell the flexibility to produce press-finished 
covers as well as signatures.
“Any solutions to reduce waste at our production 

facilities fit perfectly into our environmental policies,” 
adds Hoffman. “Being environmentally-responsible 
is just one way Arandell is focused on the future. 
Having been at the helm of  this innovative, forward-
thinking company for two years now, we have already 
made some significant operation efficiencies to 
ensure we stay competitive and continue to provide 
the best possible service for our customers. This 
latest addition to our cutting-edge pressroom is 

yet another demonstration of  our commitment to 
efficient production processes and our rigorous 
approach to product quality. Partnering with Goss 
has been crucial to our success to date and moving 
forward, bolsters our confidence in the future.”

manroland strengthens its 
market position in China

The Chinese market for rotary presses is still one 
of  the largest in the world today. China continues 
to play an important role in manroland web systems’ 
strategy. With a total of  more than 60 per cent 
market share for imported rotary press systems and 
almost 500 installed printing systems, the company 
is highly successful in the Chinese market. In order 
to strengthen the company’s presence and further 
expand its market position, manroland web systems 
opened its own market organisation in China on 
April 1 this year. 

The sales and service company manroland web 
printing equipment (Beijing) Co was inaugurated at 
the new office in the Chinese capital together with 
journalists and 40 customers from the Beijing area. 
Among those present at the opening ceremony were 
manroland web systems managing director, Joern 
Gossé, the new employees at the company, and 
German specialists from manroland web systems 
who were in China to carry out installations. 

Gossé praised the establishment of  the manroland 
web printing equipment (Beijing) Co in the opening 
speech of  the press conference as an important step 
for the continued market penetration of  the country, 
with a focus on an improved service offering for 
the Augsburg company’s numerous customers in 
China. “For us it is very important that we now have 
direct contact to manroland web systems in various 
areas such as sales, service, and project management 
immediately on-site. We are maintaining a long-
standing partnership based on trust with the company 
from Augsburg. The new on-site organization will 
make this collaboration much easier for us in the 
future and project processing even more reliable,” 
relates the newly appointed director of  Renmin Ribao, 
Hao Zhenju. 
“Considering that there is a very large installed 

base in the country and that despite the increase in 
difficulties in making new investments the past few 
years, Chinese customers will continue to invest in 

L-r: Graham Trevett, vice-president of  Sales, Goss; Brad Hoffman, 
president and CEO, Arandell; and Mike Shaw, district sales manager, 
Goss.
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the key technological areas of  web offset and digital 
printing, the logical action to establish an organisation 
in China had been clear for a long time. And of  
course in the future there will be other changes to 
the Chinese economy towards a more qualitative 
growth,” explains Frank Tietsche, managing director 
of  the new company and VP-Sales at manroland web 
systems. 

Over the past few years manroland web systems 
served the Chinese market together with manroland 
(China) Co, a subsidiary of  manroland sheetfed 
GmbH that now belongs to the British company 
Langley and focuses mainly on sheetfed customers. 
manroland web systems’ cooperation agreement with 
manroland sheetfed in China was recently dissolved 
through a mutual agreement and in favor of  its own, 
new market organisation. In the future, both now 
independent companies will concentrate on their 
own specific core competence. 

Five new manroland web systems large newspaper 
presses are currently going into production in the 
Chinese capital and are being prepared for handover 
to customers. A commercial press and other 
FormerLine digital finishing systems will also make 
the trip to China this year, and all this along with 
several new large service contracts in the country. In 
addition to the office in Beijing, two more locations 
will soon be operating in Hong Kong and Taipei. 

Hess Print Solutions 
selects Lithoman

manroland web systems has announced the sale 
of  a Lithoman 4-unit offset printing press to Hess 
Print Solutions. The press will be equipped with 
the latest inline control system for spectral control, 
InlineSpectral Control, from manroland web systems 
that was launched at drupa. 

The Lithoman for Hess Print Solutions is a 4-unit, 
64-page press, with a web width of  75 inches and 
with two folders. The selection of  the press was 
based on a number of  factors. Hess Print Solutions 
has experienced great success and profitability by 
focusing on utilization of  the best workflow systems 
and the most productive manufacturing processes 
and equipment available. 

With this mindset, the team at manroland web 
systems developed a custom autoprint package for 
Hess Print Solutions that includes DynaChange, 
InlineCutoff  Control Dynamic, InlineRegistration 
Control with Color Balance Control, InlineFanout 
Control, InlineDensity Control, AutoJobChange, 
and WasteGate Control.

The portfolio of  Inline Control Systems facilitates 
the most efficient operation of  the press. For example, 
InlineCutoff  Control Dynamic is the fastest cut-off  
register control system available, making it ideal for 
publications printers. The system includes a camera 
that measures and micro-controls the cutting cylinder 
itself. The high dynamic of  the folder drive systems 
reacts to every web tension deviation and is constantly 
adjusted when needed, guaranteeing an accurate cut-
off  and a minimum of  waste throughout every run. 
Hess Print Solutions will reduce splice and blanket 
wash waste by more than 50 per cent with the new 
technology. 

Spectral color measurement with InlineSpectral 
Control (ISC) presents major advantages: uniform 
real-time measurement in the printing process 
saves time, improves color stability, reduces waste, 
and offers comprehensive proof  of  the system’s 
quality. In short, offline colour control with a manual 
spectrophotometer on cut-out material can no longer 
be the standard. 

Along with the inline and job change controls and 
presets, the new Lithoman will also be equipped with 
the ‘new generation’ of  control console hardware 
and software from manroland web systems. At the 
ControlCenter, the main console hub, all components 
integrated into the system can be viewed and controlled 
from a touchscreen ControlPad and a SlidePad; 
a tiltable and easy to operate ink key positioning 
system. Also included with this new technology is 
MobilPad, a wireless control console that enables the 
press operator to control and operate the press from 
any location on the press. Adjustments can be made 
immediately from a printing unit or component, 
reducing waste and increasing press performance. 

The initial team for the new market organisation in China, together with 
the MD from manroland web systems GmbH, Joern Gossé (from left): 
Johnson Ho, project manager, Service; Thomas Schlott, chief  engineer; 
Ricky Chow, project manager, Service; C.K. Chung, executive manager, 
Service; Joern Gossé; Jerry Xie, executive manager, Service Projects; Frank 
Tietsche, MD; and Wu Xinxin, general manager of  the new organisation.
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today two older Lithoman 32-page rotary presses 
are doing their work. Therefore, we will soon have 
three rotaries with 2.86m web width from manroland 
web systems producing at Mohn Media. The third 
96-page system is, just like its two sister machines, 
completely equipped with the fully integrated Inline 
Control Systems from manroland web systems. The 
comprehensive and continuous automation of  the 
printing process guarantees lowest level of  waste 
and constant continuous printing quality thanks to 
the fan-out register, ink register, cut-off  register and 
ink density control. 

Journal Graphics expands 
capability with Goss M-600

Journal Graphics, specialising in publication, 
commercial, catalogue, and direct mail with full 
bindery capabilities, will install a 16-page Goss M-600 
press system and Contiweb VITS-Rotocut sheeter at 
its facility in Portland, Oregon, USA. With a high level 
of  automation, the five-unit, one-web configuration 
has been devised specifically to increase output and 
press uptime, while maintaining the level of  print 
quality Journal Graphics demands.

The specification includes Goss Autoplate 
automatic plate changing for all five units and Goss 
Omnicon press controls with Omni Make Ready. 
The choice of  Goss JF55 folder, allows a variety 
of  folding options – such as quarterfold, delta, and 
double parallel – with minimum paper waste. This 
provides pagination flexibility and enables Journal 
Graphics to produce a broad range of  formats on 
the M600 system, including magazine, tabloid, square 
tab and digest.

The press will also work with a highly automated 
Post Press solution from Rima System. Press and 
post-press will communicate through an intelligent 
interface in order to have a consistent automation 
level for the whole system, including automatic 
speed synchronization, waste control, and good copy 
count. 

At the core of  the post press system are two RS 610 
HS log stackers with robotic log palletising and pallet 
handling, also allowing the automatic palletising of  
the compensating stacker production. The ergonomic 
post press layout offers an optimised workflow 
with fast access to the main stackers, and the easy 
interaction of  press and post press operators. 

An additional convincing feature of  the Lithoman 
was DynaChange, the solution for flying job changes. 
The Lithoman switches imprints automatically on 
both sides at high speeds. The web is guided through 
the printing units without contact or diversions. This 
sidesteps maintenance costs for web lead elements 
and reduces the risk of  web breaks. 

The Hess Print Solutions Lithoman also includes 
temperature controlled blanket cylinders, a 
requirement when running constantly at 3160 feet/
minute. This press produces up to 50000 64-page 
signatures or 100000 32-page signatures per hour, and 
also has the ability to produce 80-page signatures.

Another Lithoman S 
for Mohn Media 

Mohn Media has ordered its third 96-page Lithoman 
from manroland web systems. The large printing 
house from Gütersloh is expanding its production 
capacity and strengthening its position as a leading 
European web printer with this high performance 
commercial printing machine. It will be the tenth 96-
page Lithoman in the market. 

The performance strength of  the 96-page 
Lithoman S in the insert business has proved 
ideal for Mohn Media. Roland Witte, manager of  
Production and Technology at Mohn Media explains: 
“The technology of  the 96-page Lithoman S with its 
productivity and high level of  production variability, 
fits exactly into our business model for high volume 
runs of  brochures and advertising inserts. We can now 
fulfil our customer’s requirements in this demanding 
market segment, even better”.  At the end of  2016, 
the new Lithoman will be installed in Gütersloh where 

The tenth 96-page Lithoman from manroland web systems will take 
up production at Mohn Media.
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Also included in the order is a Goss Ecocool/T 
dryer which features integrated chill rolls. In addition, 
the model for Journal Graphics has an integrated 
afterburner as well as a Goss Contiweb web guide 
and web break detection system and Goss Contiweb 
VITS-Rotocut S sheeter, rated to 60,000 iph with 
shaftless design. 

Contiweb CS zero speed splicer completes the 
equipment line-up. Featuring a 50-inch diameter roll 
and operating at speeds up to 10.5 m/s. Remote 
diagnostics will provide additional back-up for failsafe 
splicer control.“At Journal Graphics, we always strive 
to anticipate our customers’ requirements and deliver 
quality and efficiency,” says Phil Bridge, CEO of  
Journal Graphics. “We therefore look to install the 
latest, most reliable technology that will enhance our 
print capabilities and meet the changing needs of  
our customers. The M-600 will enable us to better 
meet short and long-run print requirements as well 
as expand our product capabilities and ensure we can 
do this faster, more efficiently and with higher quality 
than our competitors. In addition, our company is 
renowned for high-quality print and there can be 
no compromise in our production standards. These 
have been the guiding principles behind this decision 
to invest with Goss.” 

Journal Graphics traces its beginnings to the Daily 
Journal of  Commerce newspaper founded in 1925. 
Entering commercial printing in 1937, it became a 
separate division in 1996.

Dianne Bullas, president, Journal Graphics, states, 
“Providing a high-quality product, treating our 
customers fairly and being a responsible member of  
our community remain among our company’s highest 
priorities.”

ABB retrofit a success in 
Bordeaux

ABB has announced the successful commissioning 
of  the control systems of  a first printing tower on 
one of  the manroland Colorman presses at the print 
site of  GroupeSudOuest in Bordeaux, France. 

The printing tower is already in use in the night 
productions. This is a significant milestone as 
the ABB control systems for the tower have been 
completely integrated with the existing Pecom press 
control system without requiring any support from 
the press manufacturer. 

The integration of  the ABB tower controls with the 
Pecom system is so complete that the press operation 
from the PECOM control consoles can continue as 
normal – no changes were required at the console 
level, or, indeed, in any other Pecom systems. This 
milestone is just the first step of  a longer retrofit 
project at GroupeSudOuest. 

The controls on five further printing towers will 
now be replaced, followed by those on the three 
folders and six reel-stands.

At the same time the obsolete and proprietary 
Interbus Loop devices will be replaced with standard 
components. The whole project will be completed in 
the course of  2017.

New register-control 
option from QuadTech

QuadTech Inc has announced a competitively-
priced register control option designed for single 
width, single folder newspaper press applications. 
The new Register Guidance with MultiCam Trim was 
developed from the company's proven MultiCam 
system. QuadTech's MultiCam is the world's best-
selling register camera, with over 15000 installed 
worldwide. The LED-based MultiCam Trim camera 
has the ability to read multiple mark patterns across 
the web, scanning diamond-shaped marks as small as 
0.50 mm. The system can be configured to control up 

ABB controls in operation alongside Pecom units in Bordeaux.
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back register control, and control of  additional webs, 
towers, and folders can opt for QuadTech's proven 
and feature-rich Register Guidance with MultiCam.

DeltaCam now offers 
increased automation

QuadTech Inc has announced a “breakthrough 
colour technology” that will allow more print 
operations to utilise advanced inline spectral 
measurement on film, paper, or board. Using a 31-
bin spectrophotometer, colour measurement with 
DeltaCam offers full spectral measurement for CI 
flexo, inline flexo, and gravure presses. "Until now, 
printers have had to spend a great deal of  time 
in make-ready stopping the press many times to 
measure color and determine if  they are within spec," 
says Isaam Lutfiyya, QuadTech manager of  Business 
Development. "For an accurate colour measurement 
on a flexo or gravure press, they had to measure 
a sample that was run at production speed. This 
increased waste because they had to run the press 
up to speed, shut it down, remove the sample and 
measure it offline."

Accurate inline colour measurement enables 
printers to reduce time and waste while confidently 
maintaining colour throughout the roll, without the 
need to wait for a roll change to measure with a 
handheld device. Color Measurement with DeltaCam 
enables operators to spot problems early and make 
corrections quickly, thus minimising waste, customer 
complaints, and rebates. DeltaCam is capable of  
performing at web speeds up to 610 m/min (2000 ft/
min) and on web widths up to 2,200mm (87 inches), 
reading a single 5mm x 5mm color patch. The 
imager reads the spectral response of  colour mark 
patterns or other defined locations in the image, and 
the system's software calculates L*a*b* and density 
values-then calculates the ∆E and ∆D from the target. 
The intuitive ICON-based user interface is identical 
to the performance-proven Color Measurement 
with SpectralCamTM. The SpectralCam product 
tier is designed for printers who require faster press 
speeds and as many as 10-12 simultaneous color 
measurements; which is ideal for measuring color 
bars on offset applications.

DeltaCam uses advanced LED illumination 
for extended life and colour temperature control, 

The LED-based MultiCam Trim camera has the ability to read multiple 
mark patterns across the web, scanning diamond-shaped marks as small 
as 0.50 mm.

to eight towers and one folder from a single operator 
control station.

The new Register Guidance with MultiCam TRIM 
features a simplified user interface that requires very 
little operator training, enabling printers to realize the 
benefits of  the system quickly after installation. On a 
touch screen display, press operators have immediate 
visibility to register problems on press, and can switch 
quickly from tower to tower and unit to unit, making 
fast manual or automatic corrections during the press 
run.

Since no calibration is required, printers can look 
forward to saving on maintenance costs and reducing 
downtime, in addition to make-ready waste savings 
achieved through quickly pulling the job into perfect 
register. Printers also have the option of  adding 
full web cutoff  control. Karl Fritchen, president 
of  QuadTech, comments, "MultiCam Trim delivers 
a highly economical register control alternative, 
significantly lower-priced than comparable options 
on the market. We listened to our customers, and 
are excited to add this option to our stable of  
performance-proven solutions, enabling printers 
to dramatically reduce waste while providing 
excellent print quality." Printers who require more 
functionality such as advanced job configuration and 
storage, fanout and plate cocking control, front-to-
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which creates ideal conditions for precise colour 
measurement. The proprietary design reduces stray 
light, greatly increasing color measurement accuracy. 
Along with strict adherence to ISO standards, Color 
Measurement with DeltaCam complies to M0 and M1 
measurement conditions. Measurement illumination 
condition M1 was defined to reduce variations in 
measurement results between instruments due to 
fluorescence, either by optical brighteners in paper 
or fluorescence of  the imaging colorants or proofing 
colorants. The new system delivers excellent inter-
instrument agreement with the most widely used 
handheld instruments. With an optional web 
stabilizer (required for film), agreement of  less than 
1∆E00 is achieved. The web stabiliser uses a patented 
technique to stabilise the substrate and measure over 
a certified ceramic backing tile for accurate colour 
measurement, without the need for any mechanical 
positioning devices that may stretch or otherwise 
damage the film. Color control and reporting 
capabilities are available when the DeltaCam system 
is paired with QuadTech's ColorTrackTM with 
InkControlTM, also debuted at drupa 2016.

ppi Media event highlights 
media challenges

How can media companies meet today’s new digital 
challenges? How significant is local journalism for 
publishers? And how does weather data affect ad 
sales or even internal production processes? These 
were some of  the many interesting questions that 
were at the centre of  this year’s ppi Media Open 
Days in Kiel. 

With their presentations, a total of  14 international 
speakers, 11 of  which were CEOs, gave a broad 
insight into today’s challenges and possible solutions 
for publishers. Michael Maness from the Digital 
Initiatives of  the Harvard Business school (USA) 
also shared their experiences. 

The media industry is in flux. Print is on the decline, 
and media companies need new strategies to open 
up new sources of  revenue. A realistic approach is 
for publishers to diversify their product portfolio in 
order to minimise risk and not concentrate on just 
one area. This approach is already favored by large 
publishers, some of  whom also attended ppi’s Open 
Days. Stephan Marzen, CEO of  Rheinischen Post 
RP Digital in Düsseldorf, explained in detail how 

the company has been reorganised and now focuses 
on digital products and a large range of  products in 
new business areas such as real estate, radio, TV or 
translation and document management. 

Christoph Rüth, CEO of  the Madsack Media 
Group in Hanover, explained in his presentation 
how the group has already taken up the challenge 
of  diversification by making the group’s organization 
more flexible. Now, the portfolio of  North and 
Eastern Germany’s largest regional publishing 
company covers new business areas such as postal 
services or ticketing and events.

Along with strategic changes, however, a publisher’s 
technical facilities are still the basic prerequisite 
for implementing these new strategies. In his 
presentation, Christian Wagner, managing editor 
of  the Weser-Kurier Media Group, described the 
seamless integration of  Content-X , ppi Media’s 
flexible editorial software, to respond more quickly 
to today’s trend towards greater digitalization in the 
media industry.

Hyperlocal products are becoming increasingly 
important for media companies, with the aim of  
combining local journalism with ads from local 
retailers and publishing them digitally, for instance via 
Facebook or WhatsApp. Regional media companies 
in particular can address specific target groups more 
efficiently like this and, at the same time, make 
advertising more accessible to local retailers.

Alexander Drößler, digital product manager at 
OWL-Digital, a subsidiary of  the Neuen Westfalischen, 
Lippischen Landes-Zeitung and Mindener Tageblatts, 
spoke about his experience with a hyperlocal 
strategy and about how the Neue Westfälische has 
built up a local news ecosystem.  Together with the 
neighborhood portal, Lokalportal, last year’s winner 
of  ppi Media’s startup competition  Free Coffee for 
a Year, OWL-Digital has started two pilot projects 
in East Westphalia in April 2016. So far, Alexander 
Drößler is extremely pleased about how the project is 

Attendees at the Atlantic Hotel in Kiel.
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progressing and about the positive response from the 
local residents, and plans to expand this strategy and 
introduce a monetisation model in the near future.

Norbert Ohl, CEO of  ppi Media for many years, 
officially opened the event and symbolically handed 
over the reins to his successors Hauke Berndt, Markus 
Feldenkirchen and Jan Kasten, who will take over as 
managing directors on July 1.

Adobe launches PDF 
Print Engine 4 

Adobe has announced the availability of  the 
fourth version of  Adobe PDF Print Engine (APPE 
4), Adobe's high-speed, high-fidelity print platform 
used by the leading print equipment manufacturers, 
and running in more than 150000 print operations 
around the world. As the fastest and most reliable 
PDF rendering technology, APPE 4 will deliver new 
performance efficiencies and breakthrough colour 
features to extend Adobe's market-leading print 
technology. APPE 4 will enable printers to increase 
workflow efficiency and capitalize on the profit 
potential of  new innovations.

Print operations are embracing the best practices 
of  connected manufacturing - Industry 4.0 - while 
inkjet and nano technologies are being rapidly 
adopted in packaging, labeling, textile, signage, 
ceramics, photography, publishing and personalised 
direct mail. 

Adobe has worked to advance these segments, 
partnering with leading manufacturers of  digital 
presses, wide format printers and Digital Front Ends 
(DFEs). The launch of  APPE 4 marks a decade 
of  success for Print Engine. Today, hundreds of  
different products are powered by APPE - from 
digital production presses and label presses, to wide 
format inkjet printers, to platesetters for traditional 
printing (offset/flexo/gravure). Tile Parallel 
Processing (TPP) brings the efficiencies of  the 
Mercury RIP Architecture to wide format printing. 
TPP accelerates system performance by breaking up 
large assets, like a poster, retail sign or architectural 
drawing, into smaller sections, each of  which is 
assigned to a separate instance of  APPE, running on 
a separate CPU core. 

By processing multiple tiles in parallel, then seam-
lessly re-assembling them, TPP significantly reduces 
overall rendering time. Performance is now 10 times 

faster for graphics consisting of  a pattern, which 
repeats over an extended area. Continuous shading 
effects are more fluid than ever. New algorithms 
developed by Adobe colour scientists smooth out 
long gradient blends, especially at inflection points 
where hue can shift abruptly. Spot colour handling 
has been expanded. Up to 127 colour channels can 
now be specified and used in any given region.  

 

Now, free version of Dalim 
PDFLight

Dalim Software has announced it has released 
PDFLight, a high-end PDF file optimisation product. 

"Every day, we all produce a number of  PDF files 
from various applications, for many purposes," 
comments Bertin Sorgenfrey, Dalim Software head 
of  International Marketing. "But when it comes 
to sharing those PDF files with others, we either 
start filling up our desktop or cloud storage, use up 
our precious mobile data volume, or jam Internet 
connections. We even receive obscure email replies 
from Mail-Daemon, telling us the file we tried to send 
was too large. Dalim Software's solution, PDFLight 
for Windows and OS X, puts an end to all of  this by 
considerably reducing PDF files without sacrificing 
quality." Leveraging on Twist, Dalim Software’s 
award-winning cross media workflow, PDFLight 
delivers intuitive, high-end PDF optimisation on 
every desktop. 

Whether it is a multi-page business report, a 
brochure layout, sophisticated corporate presentation, 
or a CV, the size savings achieved through PDFLight 
along with the extremely fast, high quality display of  
graphics and text—especially on tablets and smart 
phones—are very impressive.
"We believe that data storage along with tremendous 

proliferation of  display devices—and the power 
consumed by them—is a major environmental 
pressure that is placed on the world each day," 
explains Carol Werlé, Dalim Software CEO. "We are 
already relying entirely on sustainable energy sources. 
And our cutting edge collaborative tools allow people 
to work together without unnecessary replication of  
data at the enterprise level. 

We have decided to go the extra mile and apply this 
pioneering PDF approach by offering a consumer 
desktop app. By reducing PDF file sizes to an 
absolute minimum while maintaining exceptional 
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this with technical solutions that are simple to operate 
and integrate, as we demonstrated so successfully at 
the drupa trade fair."

Cron digital inking system 
for offset presses

Cron is demonstrating a new inking system for 
sheetfed offset presses at drupe, which it believes 
will bring dramatic new levels of  efficiency to offset 
printers. The new EZcolor system not only reduces 
waste and enhances quality but also brings down the 
point at which short-run offset becomes profitable. 
In this way, EZcolor is positioned to challenge digital 
print’s established stronghold on runs of  just a few 
copies.
“EZcolor is a brand new technology linking prepress 

and press,” states Cron’s CEO and founder Mike 
Xiang. “It takes us one step closer to Cron’s holy 
grail, zero waste and perfect colour. In addition to 
improving print quality and consistency, we predict 
that paper waste could be reduced to the equivalent 
of  digital press levels with savings of  up to 90 per cent. 
EZcolor makes it easier to reach better compliance 
with ISO standards.”

Inside the EZcolor enclosure, high performance, 
micro-pumped ink jets exactly meter ink directly onto 
the first forme roller. Control of  the jets is via CIP3/
CIP4 data working in conjunction with an Expert 
database which predicts the exact ink demand under 
specific printing conditions. The resulting control 
over ink volume, to a tolerance of  +/-1 per cent, 
keeps a balance of  ink-feed and consumption, hence 
ensuring a higher colour consistency on all printed 
jobs. Also guided by the Expert database, precise pre-
inking on each press unit ensures that make-ready is 
exceptionally fast and that colour is accurate after 
just a few impressions. 

EZcolor ensures greater accuracy for light coverage 
areas where minor ink variations can make dramatic 
visual differences to image quality as the volume of  ink 
is exactly metred to match the density requirements 
for each zone of  the printed signature. Full-digital 
ink control of  EZcolor also avoids impacts from 
unstable conditions, such as ink viscosity, temperature, 
humidity, press running speed and anything that may 
affect ink transfer in open fountain systems.

EZcolor is extremely easy to use due to its creative 
design and intuitive operation. The heart of  the 

display performance, the very intuitive PDFLight 
app is one of  our many contributions to a greener 
future."

Hugo Beck system for 
post-print processing

At drupa, Hugo Beck presented its robot-assisted 
fully-automated feeder system in combination with 
film packaging applications. The automation system 
takes charge of  the manual onserting of  gimmicks 
or samples, for example, and the subsequent film 
packaging. 

It consists of  a parallel (or spider) robot and a 
corresponding packaging machine or line. The robot 
localises, sorts, and dispenses a diverse range of  3D 
products and packaging with a load-bearing capacity 
of  up to 8 kg and fully reproducible results both in 
the case of  single products and large quantities.
"Product infeed made easy," Hugo Beck's sales 

director, Timo Kollmann, succinctly describes the 
company's innovation. "Without exception, visitors 
from across the globe all responded positively to 
our new robot  technology. This confirms the trend 
towards greater automation in post-print processing, 
a sector under heavy cost pressure.  As a manufacturer, 
we have to give our customers solutions that will enable 
them to respond more flexibly to a diverse range of  
tasks in the future, while also operating economically.  
The post-processing market is becoming more 
complex and it is precisely the manual processes that 
pose a multitude of  problems. We have responded to 

Onserting made easy – automation system consisting of  a triaxial 
parallel robot and servo X side sealer.
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system is an enclosed manifold which replaces the 
cumbersome ink duct on a conventional offset press. 
Being enclosed, the EZcolor system eliminates ink 
contamination and the problems associated with 
open fountain systems of  viscosity changes through 
solvent evaporation. There is also no need for an 
agitation system to keep the ink fluid. With very few 
moving parts and ink fed under pressure, EZcolor is 
inherently reliable, maintaining high levels of  uptime 
for the press. In the unlikely event of  a problem, the 
ink nozzles are easy to clean, returning the system to 
full operation in a matter of  minutes.
“Trying to close the loop between prepress and 

press is increasingly common. But current solutions 
are not only imperfect but also unavailable to older 
press users,” says Derek Sizer, Cron’s regional 
director. “Being modular, EZcolor can be retrofitted 
to any offset press, meaning that any printer can 
benefit from enhanced image quality, reduced waste 
and dramatically shorter makeready times. 

And then, of  course, due to the time savings, more 
work can be completed per shift, enhancing overall 
profitability of  the pressroom.”

Xaar sets new 
inkjet standard

Xaar has announced the Xaar 5601 family of  high 
resolution inkjet printheads which deliver a market-
leading combination of  total cost of  ownership, 
print quality and usability. The Xaar 5601 3p0 is the 
first of  this printhead family to be launched and will 
be available at the end of  2016. Its small drop and 
outstanding performance make it ideal for textiles, 
laminates, commercial print, carton printing, etc. 

The Xaar 5601 printhead family incorporates a 
number of  innovative technologies. Using Xaar’s 
new Thin Film piezo Silicon MEMS technology, the 
Xaar 5601 family is very high resolution with over 
5600 nozzles, capable of  jetting up to six litres of  
fluid per hour. New innovations such as AcuDrp 
Technology allow complete control over grey-scale 
drop ejection for perfect image quality. In addition, 
the Xaar 5601 printhead family incorporates TF 
Technology to maximise production up time, print 
quality and lifetime. In addition, with the Z profile, 
multiple printheads can fit closely together for 
an exceptionally compact print zone, accurate 
drop placement between colours and reduced 
costs associated with accurate media control and 
positioning. This is the first of  a number of  Xaar's 
printheads optimised for aqueous inks and provides 
excellent suitability for other low viscosity fluids.
“We are delighted to announce the Xaar 5601 family 

of  printheads” says Doug Edwards, CEO at Xaar. 
“We have invested significantly over the last six years 
in R&D and market research in order to bring the 
very best package of  printhead capabilities to the 
industrial inkjet market. The Xaar 5601 will be a 
game-changer.  For the first time OEMs have access 
to superior performance combined with low cost 
of  ownership which will help them maximise new 
markets and new opportunities”.

Using the new Xaar 5601 family of  printheads, 
OEMs can design, manufacture and sell print systems 
with the lowest cost of  ownership on the market 
because development and integration costs are 
minimised. The print width of  the Xaar 5601 family 
is such that OEMs need fewer printheads for a print 
bar compared to other printheads in the same class. 
Therefore, fewer electrical and fluid connections 
are required, which makes integration simpler and 
lower in cost. The Xaar 5601 family also has inbuilt 
mounting features so that printheads can be mounted 
more quickly and easily and with minimal associated 
mechanical costs. The Xaar Thin Film Silicon MEMs 
technology makes possible 1200 nozzles per inch in 
the Xaar 5601printhead family.  For the Xaar 5601 
3p0 the combination of  8 greyscale levels and a 3pl 
drop produces an apparent resolution greater than 
2440dpi with high levels of  productivity.

AcuDrp Technology delivers a number of  advantages, 
including dynamic sub drop tuning for every nozzle 
in the printhead. This helps minimise drop volume 
and drop speed variation across the printhead, and The Xaar 5601 3p0.
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from printhead to printhead within the print bar. TF 
Technology ensures excellent print quality. Ink is 
recirculated directly past the back of  the nozzle at 
all times even during drop ejection. This means that 
temperature is controlled evenly across the printhead 
for uniform ink viscosity and droplet production and 
ultimately, high image quality. The Xaar 5601 family 
is extremely easy to use with Plug’n’Print features for 
quick and easy printhead installation and replacement. 
A special nozzle overlap configured by software 
means no mechanical alignment is needed which 
means stitching printheads together is flawless. The 
printhead family’s internal memory allows the printer 
to automatically download and configure operational 
settings for ease of  start-up and best print quality.

8-colour perfector for 
French book specialist

Book specialist IME by Estimprim in eastern 
France ordered a new eight-colour Rapida 105 
Pro with perfecting at this year’s drupa. The press 
suited to printing 16-page sections can print up to 
15000sph in perfecting mode and 17,000sph straight. 
It is expected to replace a competitor’s press in 
September.

Following the company’s takeover by the Estimprim 
Group in 2014, the time for a new press in Autechaux 
has come. The company currently operates two 
KBA Rapida 162a, which were relocated from its 
historical site in Baume-les-Dames to Autechaux by 
the KBA-France service team. A high-performance, 
medium-format press was missing to guarantee 
complementarity with large-format jumbo presses. 

The new Rapida 105 PRO is equipped with fully-
automatic plate changing and an inline colour 
measurement and control system.

Print makes strong 
comeback, says KBA chief

Claus Bolza-Schünemann, CEO and president of  
Koenig & Bauer (KBA) and drupa president 2016, 
announced a decidedly positive closing verdict on 
this year’s industry’s leading trade show which closed 
its doors on 10 June after eleven days and some 
260000 visitors. “Print in all its diversity made a 
strong comeback at drupa 2016 following structural 
shifts over the past eight years. You could feel it 
in the halls that most companies had done their 
homework and adapted to new market realities. We 
were very positively surprised by the quantity, quality 
and internationality of  the visitors. Many came very 
well prepared with clear requirements which made 
consulting easier. The atmosphere and willingness 
to invest on the busy KBA stand were exceptional. 
Many visitors praised us for the open and practical 
presentations of  our products and services. This is 
particularly nice to hear,” Bolza-Schünemann says.

The press manufacturer with an exceptionally broad 
portfolio and the leader in folding carton printing 
announced orders totalling a figure in the triple-digit 
million euro range in its largest segment, sheetfed 
offset. Says Ralf  Sammeck, CEO of  KBA-Sheetfed 
Solutions: “We clearly surpassed the sales target we 
set ourselves and received many orders in all format 
classes from over 40 countries on all six continents. 
The focus of  our trade show presence on growing 
markets, such as digital, LED-UV and packaging 
printing, proved highly successful. The expansion 
of  our offerings to post-press with an own rotary 
die-cutter and the planned takeover of  Spanish die-
cutter manufacturer Iberica AG S.A. were extremely 
well-received by our customers. The same is true of  
the conceptual presentation of  the KBA VariJET 
106 Powered by Xerox digital sheetfed press, whose 
development will be completed in a few months’ time, 
and of  our new services towards Industry 4.0.” 

The innovative solutions in digital, flexo and offset 
printing and thus also the process alternatives for 
various market segments presented on the KBA 
stand had a positive effect on the numbers of  visitors. 
Practical demonstrations of  the NEO XD hybrid 

(L-r) Stéphane Béra, president, IME by Estimprim; Olivier Guermouh, 
sales director; and Eric Duval, technical director; and Sylvain Bacquaert 
and Michel Faust, both KBA-France; at drupa.
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and low waste levels won us over,” says managing 
director Jochen Grossmann. The press has been the 
most ordered high-performance newspaper press in 
its press class since its market launch. KBA has sold 
16 of  these press lines with a total of  55 printing 
towers to customers in Germany, France, China and 
the USA.

Druck- und Pressehaus Naumann founded the 
Gelnhäuser Neue Zeitung in 1988 and it soon become 
the newspaper with the highest circulation in the 
Main-Kinzig region of  Germany. The company also 
publishes the weekly Mittelhessen-Bote and Der Neue 
Markt. 

The weekly titles cover the districts Main-Kinzig and 
Wetterau, Kahlgrund as well as parts of  region around 
Fulda. Furthermore, the company also produces the 
Gießener Zeitung together with Oberhessische Presse. This 
is Germany’s first collaborative newspaper covering 
Gießen. Together around one million copies of  
titles from Druck- und Pressehaus Naumann are 
distributed weekly in the respective areas.

The Commander CL will have two eight-high 
towers for 4/4 printing, a KF 5 jaw folder and two 
Pastomat reelstands plus a Patras M automatic reel-
loading system. 

The extensive package of  automation modules 
including RollerTronic roller locks, CleanTronic 
cylinder washing units, colour and cut-off  register 
controls and semi-automatic plate change keep make-
ready, waste and operating and maintenance efforts 
to a minimum. An automatic colour measuring and 

press from KBA-Flexotecnica, the only flexo press 
at drupa to print film for food packaging with water-
based inks in outstanding quality, was the subject of  
great interest amongst the visiting experts. 

The live presentations of  the RotaJET L digital 
press whose high print quality and enormous 
performance on various substrates, even coated 
offset stock, attracted big crowds and amazed many 
visitors, including publisher Hubert Burda. Web press 
orders placed at a trade show is somewhat unusual. 
Nevertheless, Christoph Müller, CEO of  KBA-
Digital & Web Solutions, announced the sale of  a 
Commander CL to Germany and a waterless Cortina 
to the island of  La Réunion in the India Ocean. 
Oliver Volland, managing director of  KBA-Metronic, 
was also pleased with the substantial interest shown 
in his company’s coding and marking solutions. 

German daily relies on 
KBA web press 

Druck- und Pressehaus Naumann in Gelnhausen 
is a cutting-edge media company which publishes 
Germany’s youngest independent daily newspaper, 
the Gelnhäuser Neue Zeitung. The publishing house 
ordered a highly automated, double-width KBA 
Commander CL newspaper web press from Koenig 
& Bauer at drupa 2016. The press line can print up 
to 90000 full-colour broadsheet newspapers per hour 
and will come on stream in summer 2017.  “The 
Commander CL’s high productivity and impressive 
print quality coupled with short make-ready times 

After signing the contract on the KBA stand at drupa: (l-r) Jochen 
Grossmann, managing director, Druck- und Pressehaus Naumann; 
Christoph Müller, CEO, KBA Digital & Web Solutions; Oliver 
Naumann, publisher and managing director, Druck- und Pressehaus 
Naumann; and Günter Noll, sales manager KBA-Digital & Web 
Solutions.

Augmented reality: Whoever scanned the writing on the laminate flooring 
printed on a KBA RotaJET 168 using the Layar app was able to see the 
digital press in action at decor printer Interprint in Arnsberg.
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control system, plus a ribbon stitcher will be added 
at a later date. 

The Commander CL will be controlled from an 
ErgoTronic console incorporating EasyTronic for 
optimised press start-up and automatic run-down, 
and PressNet for planning, pre-setting and process 
management.

Investing in a 
Geoman retrofit 

Mayer & Söhne Druck- und Mediengruppe (GmbH 
& Co KG) are equipping their existing Geoman 
newspaper printing system from manroland web 
systems for the future and renewing the 17-year 
partnership between the two companies. Mayer & 
Söhne are investing in a comprehensive electrical and 
mechanical retrofit. The machine will be additionally 
equipped with the modern new control station, 
ControlCenter, from manroland web systems. The 
contract was signed at drupa 2016. Retrofits from 
manroland web systems keep machines young and 
fit for the future, increase their level of  availability 
and working lifetime, and ensure that the level of  
automation is of  the highest standard. These were 
the arguments which convinced Mayer & Söhne 
Druck- und Mediengruppe (GmbH & Co. KG) to 
invest in a comprehensive electrical and mechanical 
retrofit from manroland web systems "If  you don't 
want the ‘same old same old’ in printing technology, 
and you want to increase the availability and efficiency 
of  the machine, then retrofit is exactly the right 
choice" explains Frank Kreisel, regional head of  
sales at manroland web systems. "We required higher 
levels of  productivity and lower levels of  production 
interruptions, which we will now get through the 
modernisation in the control and drive components,” 
says Erwin Neudecker, managing director of  Mayer 
& Söhne Druck- und Mediengruppe. 

The comprehensive E-retrofit of  the PECOM 
system and the mechanical retrofit ensure the 
machine's availability and increase the system's 
reliability. Additionally the Geoman will be equipped 
with the new, modern ControlCenter. Radical new 
operating elements and touch surfaces ensure a 
system that is easy to operate. This saves production 
time through real-time monitoring and correction 
possibilities during a running production. The 
MobilPad, a mobile control station, allows the 

operator to implement the functions directly on the 
printing machine.

Just how ground-breaking such retrofitting and 
re-equipping is for the future, is explained by Frank 
Kreisel: "We develop complete, tailor made retrofit 
solutions for our customers. They increase the 
performance of  existing machines by reducing 
machine downtimes and avoiding costs of  production 
interruptions. The customer's retrofit ensures higher 
production stability and at the same time technology 
which is fit for the future and highly automated." 

Two companies invest in 
Rotoman DirectDrive 

The core competences of  Vogt-Schild Druck AG 
are the diverse professional services they provide in 
the printing and publishing sectors. At the centre of  

After the contract signing at drupa: (from left) Frank Kreisel, regional 
sales manager, manroland web systems; Marcus Jaskolla, technical director, 
Mayer & Söhne Druck- und Mediengruppe; Erwin Neudecker, managing 
director, Mayer & Söhne Druck- und Mediengruppe; and Alexander 
Wassermann, managing director, manroland web systems.

Posing for a picture (from left): Frank Kreisel, regional sales 
manager, manroland web systems (mws); Piet van Gunten, CEO, 
GOC Consulting; Joachim Gutwald, director of  Printing, Vogt 
Schild Druck AG; Jörn Gossé, MD, mws; Rolf  Steiner, MD, 
Vogt Schild Druck AG; Alexander Wassermann, MD, mws; 
Roger Wolf, director of  Production, Vogt Schild Druck AG; and 
Josef  Aumiller, VP-Sales, mws. 
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the competence is the tailormade customer solutions 
they provide which are based on the most modern 
digital future technology. The future-oriented 
complete solutions enable the company to provide 
the best possible benefits for customers. That is 
why they have now decided on an investment in a 
Rotoman DirectDrive. 

The contract for the high performance system, with 
manroland web systems, was signed at the beginning of  
drupa. The system is scheduled to go into production 
in the middle of  2017. Rolf  Steiner, managing director 
of  Vogt-Schild Druck AG, is convinced: "We create 
industrial products of  the highest quality. Because we 
have been able to continuously expand our market 
presence over the last years, we have now decided 
to make further investments, in order to stay at the 
top of  the Swiss printing house sector. We will be 
able to optimally position ourselves in the highly 
competitive print market and provide our customers 
with further benefits and even more quality, with 
the new highly automated and extremely flexible 
production system."  

Media service provider Variograph from 
Elsterwerda in Brandenburg has equipped itself  for 
the future thanks to its investment in a highly flexible 
web offset printing system. Since 1974, the company 
that can boast over 100 years of  tradition has been 
printing web offset. Today the media service provider 
for all media elements is producing on several heat 
set, web offset systems, and covers everything from 
inserts and brochures for the advertising industry 
up to high quality catalogues and magazines, in 

its wide ranging portfolio. As part of  this process 
there are permanent developments of  new ideas 
brought about by working closely together with 
their customers.  The autumn of  this year will see 
production start on a Rotoman Direct Drive from 
manroland web systems. Wolfgang Stier, managing 
director and owner of  Variograph is convinced: " 
We are going to position ourselves optimally in the 
extremely competitive printing market with a highly 
automated and extremely flexible production system." 
His son Christian Stier continues: "Short make 
ready times and the lowest levels of  waste possible, 
increase profitability in the short runs sector whereas 
the production speeds of  65,000 r/h offers the best 
conditions for long runs." 

The Rotoman DirectDrive for both companies 
distinguishes itself  by its configuration with five 
printing units. The system is equipped both for fully 
automated version and signature changes thanks to 
the DynaChange function as well as for finishing 
options such as coating or special colour printing. 
The functions are supported by the DynaChange 
technology of  the printing cylinders that can be 
driven apart, enabling the paper web to be guided 
through the printing units which are not in operation 
at that moment, without contact. In addition, the 
system is equipped with the manroland web systems 
Inline Control Systems for cut-off  register, ink 
register and ink density control. These automated 
functions guarantee consistently high print quality, 
lowest levels of  waste and ease of  operation for the 
machine personnel.

The Rotoman Direct Drive for Variograph is 
actually the fifth 16-page system which will have 
left the manroland plant in Augsburg in the last 18 
months. It will leave Augsburg in summer and be 
housed in Elsterwerda in September 2016.

First QuadTech 
DeltaCam sold

QuadTech has confirmed the first sale of  its new 
QuadTech DeltaCam. The new product, launched 
at drupa, as well as its established QuadTech Color 
Control with SpectralCam, will be included within 
the specification of  a new Goss Thallo press, being 
installed in Russia early next year.

DeltaCam provides breakthrough colour technology 
with a 31-bin spectrophotometer, offering printers 

At drupa (from left): Josef  Aumiller, VP-Sales, mws; Wolfgang Stier, 
MD, Variograph; Christian Stier, technical director, Variograph; 
Sixten Zapf, regional sales manager, mws; and Peter Knauer, head of  
Development and Technology, mws.
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and converters full, in-line spectral measurement on 
film, paper or board. Stewart Dyer, sales manager, 
QuadTech explains, “Until now, a solution with 
DeltaCam’s capabilities would only have been 
affordable to a small section of  the market. With the 
introduction of  DeltaCam at drupa, print operations 
of  all sizes can get in-line spectral measurement for 
what they would have paid for a register system 40 
years ago. This, combined with its advanced, accurate 
color measurement technology makes DeltaCam 
a true innovation for time-efficient, cost-effective 
packaging production.” 

QuadTech worked with DG press Services and 
Goss International to ensure the new Goss Thallo 
customer received the best possible solution. 
Reducing time and waste whilst maintaining accurate 
color throughout the roll were key factors that DG 
press Services considered when taking the decision 
to recommend QuadTech technology to its customer. 
Says Peter Kloppers, CEO, DG Press: “One of  
this company’s goals is to reduce set-up waste and 
make-ready time to an absolute minimum, to help 
keep production as cost-efficient as possible. We, 
therefore, decided that QuadTech’s Color Control 
System would be the ideal solution. 

With SpectralCam’s unique capabilities to accurately 
measure color in-line and at high speeds on flexible 
and transparent substrates, it is sure to streamline set-
up and minimize job reruns as soon as the press is in 
operation.”

The QuadTech Color Control with SpectralCam 
ensures that users can quickly establish the correct 
color specification on a web-offset press.

manroland spare parts 
store revamped

Tight production plans in printing houses require 
flexible spare and wear part management with short 
response times. The manroland web store, the online 
service portal from manroland web systems, is 
specifically geared towards customer requirements. 
It allows customers to order anytime and anywhere, 
quickly, conveniently, and inexpensively. “We wanted 
to offer our customers a manroland web store full 
of  professional expertise with convenient operation 
that comes close to the online shops in the consumer 
sector,” explains Alexander Wachter, vice-president, 
Sales & Service Support, manroland web systems. 

At the store, customers can bag themselves higher 
press performance. Ordering original spare and 
wear parts and authorised consumables is extremely 
convenient and ensures customers lasting premium 
printing quality as well as the maximum availability 
and productivity of  their printing press.  

Customers have the flexibility to order wherever 
and whenever, whether at their desk or on the go by 
laptop, tablet, or smartphone. Every printing house 
can find the exact parts suitable for the printing press 
in their individual spare and wear parts catalogue, 
supported by user-oriented navigation and – where 
available – detailed exploded drawings. All parts are 
clearly presented with the respective material number 
and corresponding price. All that's left to do is to 
click on the chosen part and place it in the shopping 
cart. In addition, the manroland web store offer is 
rounded out by a general consumables catalog. 

A comprehensive product database shows customers 
successor products, alternative and related products, 
different packaging units, additional accessories, and 
graduated prices. Many products also come with 
detailed descriptions, data sheets, pictures, animated 
drawings, and videos.  The customer immediately 
sees the availability of  the selected products in the 
shopping cart and can select partial delivery of  
the immediately available products, or wait for the 
complete delivery. For shipping, the customer can 
choose from various service providers, including 
DHL and FedEx. Each order is confirmed by e-mail; 
the separate shipping confirmation contains the 
tracking number. 

Each order can be saved as a new order template 
for repeat purchases, or existing order templates can 

Peter Kloppers, CEO of  DG Press services (right), with QuadTech’s Kris 
DeSmet.
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be added. The ‘order history’ function calls up all 
past purchases and makes recurring purchases a lot 
easier. As an alternative to traditional bank transfers, 
residual payments can be made conveniently by credit 
card (MasterCard, Visa), or instant transfer.

Contiweb focus on 
optimising efficiency 

Contiweb, a Goss International company, 
showcased at drupa its leading range of  heatset 
drying systems. New Contiweb Fluid Applicator 
(CFA) technology offers significant cost benefits 
for web offset printers, enhances print performance 
and productivity, and contributes to a better finished 
product. Now supplied as an option on new Ecocool 
and Ecoset models, the CFA system is also available 
for retrofitting on existing installations of  these 
models and stand-alone silicone application. 
“Up until now, printers have been using ‘ready 

mixed’ silicone/water products,” explains Bert 
Schoonderbeek, managing director, Goss Contiweb. 

“These are provided by a wide array of  chemicals and 
additives in different formulations and standards. They 
can also cause maintenance issues and contamination 
in the silicone mix system and folder long term. With 
the CFA system, we’re giving the printer back more 
control and also cost benefits.” 

Treating the web with a silicone/water mixture 
(silicone and remoistening) in one process was 
developed by Contiweb engineers in 2004, and since 
then, has become considered by many high-quality 
print professionals to be essential in ensuring best-

quality results.  The combined process replaces water 
that has evaporated from the paper during drying to 
restore the original dimensions of  the substrate. It also 
avoids web shrinkage, as well as reducing instances of  
cracking, curling or folding, and delivering an overall 
more forgiving substrate for postpress handling. 

The new Contiweb Fluid Applicator introduces the 
ability to mix pure silicone oil with water on-the-fly 
within one system. By delivering a fresh mix which 
is used immediately, only a single agent is required 
as surfactant, which helps to control the delicate 
balance required for maintaining uniformity and 
consistency of  the web. The oil drops in the mixture 
are extremely large compared to standard silicone 
emulsions. The result is that the oil is not absorbed 
by the paper, but stays on top where it offers a much 
better protection. On average a reduction of  50 per 
cent in silicone oil consumption is documented.

In addition to the performance benefits, the new 
system offers considerable financial gains, including 
about 60 per cent savings on the current cost of  
silicone, which can be equivalent to around €50000 
per year for the consumption associated with a 64-
page press. Based on the same production model, 
the reduction in terms of  transportation is just 15 
containers versus 80 per year. The use of  pure silicone 
oil and mixing on demand benefits the performance 
and long-term maintenance of  the applicator and the 
folder. Applicator, control and drive rollers are all 
more lubricated, reducing incidence of  contamination 
and improving the lifespan of  components. 

East European printers 
meet in Düsseldorf 

The InPEQ Forum, a meeting of  members of  the 
printing industry from the Balkan States and their 
European partners, took place for the eleventh time 
on June 7th. This year's host was the main sponsor of  
the event, manroland web systems. drupa 2016 was 
chosen as a befitting location by the organisation of  
Eastern European printers. More than 50 managers 
and experts from the printing industry from a total 
of  twelve European countries participated in the 
event. Alongside a live presentation of  newspaper 
production with the variable Inline Finishing Module 
FoldLine at the manroland web systems Stand, there 
was time for interesting discussions and a multitude 
of  useful contacts were made. 

Contiweb Fluid Applicator (CFA) offers more control and immediate 
cost savings.
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Rossitza Velkova, coordinator of  InPEQ Forums, 
welcomed the visitors to the Stand. Josef  Aumiller 
and Alwin Stadler, both VP-Sales at manroland 
web systems, informed the audience about the 
newest developments in digital printing and the 
manroland web systems workflow solutions. Printers 
and journalists alike were delighted with the newest 
automation technology and the digital post press 
processing solutions, which they experienced in a live 
demonstration on the stand. 

Afterwards, the group went to Wassenberg to the 
Kraft Schlötels printing house, to view manroland 
web systems flagship, the 96-page Lithoman high-
volume commercial printing system. Topics discussed 
here on site included the efficiency improvements in 
modern commercial printing as well as new business 
models and superior utilisation rates, which are all 
made possible by this High Volume system. 

manroland reports rise 
in market share

At drupa, Jörn Gossé, managing director of  
manroland web systems, was able to announce a 
continuous improvement in market share for new 
machines for manroland web systems for 2015, despite 
the shrinking market for web offset printing machines. 

"manroland web systems has a market share of  45 per 
cent and our strategy is clear: a further strengthening 
of  our market position."  Since 1st April this year, 
a new sales and service organization, Greater China, 
is functioning. manroland web systems is investing 
7 per cent of  turnover revenues from new machine 
sales into research and development. Financially, the 
Augsburgers are on a good path: a turnover figure of  
240 million euros in 2015 allowed manroland web 
systems to achieve an EBIT of  6.2 million euros. 

The latest result of  the commitment to development 
at manroland web systems was presented at drupa 
for the first time: the Geoman e:line for newspaper 
printing. The principle of  the Colorman e:line is now 
being implemented on the more compact 16-page 
Geoman e:line machine. With up to 96000 cylinder 
revolutions per hour the GEOMAN e:line may be 
adapted to the individual requirements and the 
financial situation of  the newspaper house thanks to 
the various equipment packages possible. 

All of  the innovations demonstrated are directly 
targeted towards cost savings, productivity and 
flexibility improvements, as underlined by Alexander 
Wassermann, managing director of  manroland 
web systems. That goes for all machine upgrades 
and retrofits. For the first time the Augsburgers 
are carrying out an upgrade of  machines from a 
competitor, with a turnover figure in the millions. 
In order to perfectly accommodate their customer's 
requirements, manroland web systems has structured 
its service offerings in three business fields: Solutions, 
Support and Store. The completely newly designed 
manroland web Store now presents itself  as a modern 
Online Shop for the most efficient supply of  spare 
and wear parts. 
"The digital print sector shall be further developed 

as a result driving factor at manroland web systems" 
emphasises Gossé. There are already 20 digital 
inline folding units from FoldLine and FormerLine 
producing, worldwide. manroland web systems 
are placing great hopes and expectations on their 
leadership in workflow integration, as Gossé explains. 
Because that is one of  manroland web systems core 
competences: Alongside the production planning 
software MasterQ, WorkflowBridge (for industrial 
post processing) has also established itself  in the 
market.

Speedmaster XL 106 
makes debut

The world premiere at drupa of  the new Speedmaster 
XL 106 marks the start of  a new era in industrial 
print production. For the new generation of  presses, 
Heidelberger Druckmaschinen AG (Heidelberg) 
combined its expertise in automation and ergonomic 
operation, and is thus able to amply satisfy the 
requirements of  commercial, packaging and label 
printers. Against a background of  ever-declining 
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More than 50 participants from nine countries attended the 
InPEQ Forum 2016 at drupa.
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the control algorithms has achieved a further 20 
percent reduction in waste.

Heidelberg has invested a great deal of  energy into 
further development to ensure simpler operation 
and digital integration. The foundations were already 
laid with the presentation of  the Intellistart press 
operation and the Wallscreen at drupa 2008. The 
heart of  the new-generation Speedmaster XL 106 
is the Prinect Press Center XL 2 machine control 
station. The unique and patented Intellistart 2 
software automatically organizes the optimum job 
change, independently initiates automated makeready 
processes, and gives the operator clear instructions 
when manual intervention is required.  

Major success for 
Hunkeler
 

With several lines sold in the fields of  book block 
production, mailing and transactional printing, drupa 
proved a resounding success for Hunkeler AG. The 
Hunkeler Stand in Hall 8a saw many visitors during 
the eleven days of  the trade fair. The Swiss company 
signed purchase agreements with customers from 
across the globe. 

Newspaper printing shops and publishing houses 
expressed great interest in the newspaper line. Special 
attention was paid to the possibility of  switching on 
the fly between broadsheet and tabloid production.

Several production lines were ordered for the 
manufacture of  book blocks in connection with 
high-performance digital printing systems. The book 
line collects signatures of  four, six and eight pages to 
form book blocks with variable format lengths and 
a changing number of  pages. This is made directly 
from one block to the next in non-stop production 
at a rate of  up to 200 meters per minute. One of  
the main reasons why customers prefer the book 
lines from Hunkeler is the dynamic transition of  the 
complete line when processing variable book block 
formats. This is in addition to the above-average 
production quality of  the book blocks themselves.

Hunkeler also took orders from customers in the 
mailing industry and others involved in transactional 
printing. On sale at the stand was the HL6 laser 
module with a new 300 W laser, which was on show 
for the very first time.

In addition to the company’s own stand in Hall 8a, a 
total of  25 Hunkeler lines could also be seen at other 

run lengths and more frequent job changes, what is 
needed in order to be competitive in the market is fast, 
automated, reliable and efficient production. With 
the new Speedmaster XL 106, new features such as 
intelligent assistance systems and parallel, automated 
processes are lifting industrial print production to a 
whole new performance level. The greatest focus is on 
ease of  operation and integrated, digitized processes, 
extending all the way to autonomous printing.

Explains Stephan Plenz, member of  the 
management board responsible for equipment at 
Heidelberg. “The new drupa-generation Speedmaster 
will herald a paradigm shift in the operation of  
sheetfed offset presses. We are evolving from a ‘push 
to start’ approach to a ‘push to stop’ philosophy. 
Whereas today the operator must actively start 
processes on the machine, in future the machine will, 
wherever possible, do this itself. It will automatically 
work through the queue of  print jobs. And it will do 
this using the ideal, shortest make-ready operation, 
with maximum net productivity as the result. The 
operator then only has to intervene if  the process 
needs correcting.” 

In order to achieve this high level of  automation 
with the Speedmaster XL 106, the developers at 
Heidelberg have turned innovative ideas into reality. 
One such new feature is the Hycolor Multidrive, 
which can operate the inking and dampening units 
independently from the main drive. For example, 
the inking units are washed while the main drive is 
responsible for changing the coating plates, or washing 
the rubber blankets and impression cylinders. What's 
more, individual inking units can be shut down if  
they are not needed. The inking units do not have to 
be disengaged for this, but always remain connected 
to the main drive train. On the one hand, this saves 
on time spent engaging and disengaging, while on the 
other hand the drive system remains stable against 
vibrations – regardless of  how many and which 
inking units are shut down.

The coating unit now also features more extensive 
automation. AutoPlate Coating Pro, a fully automated 
coating plate change, was presented at drupa. AutoPlate 
XL 2, the second generation of  simultaneous plate 
changing, has been further accelerated and also runs 
completely independently and parallel to rubber 
blanket and impression cylinder washing. With the 
second generation of  the Prinect Inpress Control 2 
spectral inline color measuring system, the time until 
first measurement has been halved, while optimizing 
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exhibitors. Hunkeler technology was an integral part 
of  the production lines at HP, Canon, Ricoh, Screen, 
Xerox, Horizon, Müller Martini, Pitney Bowes, 
Böwe Systec, Meccanotecnica, Mondi and Imaging 
Solutions.

Water-based inks from 
KBA 

The new NEO XD LR Hybrid from KBA-
Flexotecnica was the only CI flexo press which 
demonstrated high-quality production with low-
migration water-based inks at drupa. 

The press is engineered to print solvent-based, 
water-based and radiation-cured ink systems such as 
UV-LED or EB inks on the most varied substrates. 
With up to 12 printing units, printing lengths up to 
1200mm, a maximum printing width of  1650mm 
and a maximum production speed of  500m/min, 
the CI system is state-of-the-art technology in terms 
of  automation, make-ready times, print quality and 
ergonomic operation. 

The press design also permits the retrofitting of  
other dryer systems to accommodate changes in 
market needs. Upgrades with additional flexo or 
gravure printing units are similarly possible. For 
the user, this all adds up to ultimate flexibility and 
a future-proof  investment. KBA-Flexotecnica KBA 
develops and manufactures ultra-modern CI flexo 
web presses for printing on paper, card, films and 
other flexible packaging materials. 

QuadTech has new 
certified dealer

At drupa, QuadTech announced the signing of  
Done Hwa Information Co as its first certified dealer 
in the Greater China Region. Done Hwa is authorised 
to sell the new ColorTrack with Ink Control software, 
which was launched on the opening day of  the show.
“Done Hwa is an important connection between 

QuadTech and printers in Taiwan,” says Alex Wang, 
QuadTech Sales and Operations manager for the 
Greater China Region. To meet the demand for 
ColorTrack, QuadTech is establishing a global 
network of  certified dealers. The dealers will also 
have the ability to sell QuadTech hardware solutions 
in select markets.

ColorTrack with InkControl is a new colour 
management software for flexo and gravure packaging 
applications. Without any hardware modifications 
to the press, the ColorTrack software seamlessly 
integrates with ink formulation software to not only 
simplify workflow, but also dramatically reduce the 
number of  ink corrections needed to achieve accurate, 
optimal colour—often in just one correction.

ColorTrack is a highly adaptive ‘colour expert in a 
box’ solution for packaging printers, with a variety 
of  options for hand-held and inline configurations. 
The software automates the process of  delivering 
absolute consistency from press-to-press, shift-to-
shift, and plant-to-plant.

Cutting-edge automation and ergonomics on the NEO XD LR.
ColorTrack allows press operators to collect and process colour measurements, 
and facilitates fast correction of  ink formulations at the press.
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Screen develops new 
printhead

Screen Graphic and Precision Solutions has 
finalised development of  the Truepress Jet520NX 
high-speed, roll-fed inkjet press. The new model 
incorporates many of  the advanced image processing 
and inkjet technologies accumulated by Screen over 
its many years in the printing industry. The Truepress 
Jet520NX made its debut at drupe and is scheduled 
for market release in February 2017.

In recent years, there has been an increasing 
demand for diversified, small-volume printing 
capabilities that closely target the varied attributes of  
individual consumers. This has been accompanied 
by a similarly rapid rise in the requirements for 
direct mail, transactional and other types of  roll-fed 
printing. The global market for roll-fed printing is 
showing consistent annual growth and it is estimated 
that by 2020 it will have grown by 40 per cent (in 
2010, printed materials with roll-fed paper valued at 
approximately 123 million dollars were delivered; this 
total is expected to increase to around 170 million 
dollars by 2020. Source: Smithers Pira).

As a result, printing companies have been working 
to improve quality and productivity and create unique 
new value-added services. This has, in turn, given 
rise to increasing requirements and expectations for 
highly expandable printing equipment that can meet 
these needs.

Screen GP’s new Truepress Jet520NX inherits 
many of  the proven features of  the successful 
high speed roll-fed inkjet press, which has already 
manufactured and shipped a combined total of  more 
than 1000 units. The Truepress Jet520NX is equipped 
with newly developed 5-inch printhead module and 
supports a maximum resolution of  600 by 1200 dpi 
plus advanced ink volume control. These features 
deliver significantly-enhanced color reproduction 
compared to existing model.

In addition to the standard printheads for four ink 
colours, the Truepress Jet520NX can be fitted with 
an extra printhead for a ‘fifth colour’ that enables the 
use of  MICR black ink, invisible UV fluorescent ink, 
and other special inks. The combined technologies 
support the creation of  product manuals, direct mail 
and invoices based on customer databases as well as 
printing that incorporates various effects intended to 
prevent counterfeiting. 

KBA to work with 
Toyo Ink

Press manufacturer KBA-Sheetfed Solutions, a 
company belonging to the German Koenig & 
Bauer Group, and Japanese ink manufacturer Toyo 
Ink have announced their global collaboration in 
promoting UV production in sheetfed offset. The 
agreement follows a raft of  extensive technical and 
technological tests of  Toyo UV inks on all KBA 
Rapida sheet offset press series from half  to large 
format. The test results showed that out of  all the UV 
curing systems including the highly reactive HR and 
LED-UV inks, Toyo UV inks together with high-end 
Rapida sheetfed offset presses from KBA currently 
offer the best combination available for UV printing. 

Dirk Winkler, head of  print technology at KBA-
Sheetfed, is convinced that the collaboration with 
Toyo as the ‘preferred partner’ when it comes to 
developing and optimising all UV curing systems 
unlocks huge potential: “Continual optimisation and 
quality controls through the daily use in our customer 
and training centres leads to a constant, highly quality 
at our joint users.” What is more, the long-term 
alliance with Toyo offers the best prerequisites for 
enhancing performance and quality in UV offset.

Even today many Rapida users bank on the UV 
and LED-UV production inks from Toyo Ink. All 
UV presses in the KBA-Sheetfed customer and 
training centre will print with Toyo inks in the future.  
With this alliance both companies aim to promote 

Dirk Winkler, head of  print technology at KBA-Sheetfed Solutions, sees 
great potential in enhancing the UV process.
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the advantages of  UV production for users and 
increase its market acceptance and comprehensive 
implementation. The inks will continue to be available 
exclusively from Toyo’s dealer network. 

20th KBA Cortina goes to 
La Réunion

Alongside a flurry of  orders for sheetfed offset 
presses totalling far over €100m ($113m), on the 
last day of  drupe, Koenig & Bauer Group (KBA) 
announced the sale of  a waterless KBA Cortina 
compact web press. Until now, with the exception 
of  newspaper house Gulf  News in Dubai, only 
European printing companies have installed the 
waterless Cortina, a press known for its excellent 
print quality. The 20th press ordered from this highly 
automated press series will produce newspapers, 
magazines, supplements and other print products 
thousands of  kilometres away on the popular island 
of  La Réunion which belongs to France.

The 4/2 press that is equipped with a hot-air dryer 
for the production of  high-quality newspapers and 
semi commercials consists of  a four-high tower for 
4-over-4 printing, an autopaster and a KF3SC jaw 
folder. Provision has also been made for an extension 
at a later date. 

One major advantage of  the waterless Cortina 
is that changing from coldset to heatset printing is 
possible without having to change the ink. It delivers 
a unique level of  production flexibility with short 
makeready times.

First Thallo system sale for 
Goss, DG press 

Following the recent announcement of  their 
strategic partnership, Goss International and DG 
press Services BV have announced the first sale 
of  a Goss Thallo system under the new agreement. 
Purchased by a leading packaging converter in Russia, 
the Thallo 850 system will be configured for flexible 
packaging applications, combining web offset 
printing units with in-line flexo and coating units, 
allowing the customer to print using a combination 
of  offset and flexo. The system will also be equipped 
for UV and EB curing and will be in operation at the 
customer site in Moscow, Russia, in the first quarter 
of  2017.
"This order is testament to the productivity and 

quality advantages the Thallo offers," says Bert 
Schoonderbeek, managing director, Goss Europe. 

"These systems address demands for shorter runs and 
faster turnarounds while presenting the packaging 
and converting market with a more productive 
and cost-effective alternative for many applications. 
There is still a lot of  untapped potential in the web 
offset market for packaging and working with DG 

The waterless, compact KBA Cortina will soon be printing newspapers 
and magazines on an island in the Indian Ocean. The Thallo Hybrid system sold in Russia.
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press gives us the opportunity to explore this potential 
further and bring new benefits to our customers." 

Goss ties up with 
Presstek

At drupa, Goss International disclosed further 
details of  its strategic approach to partnerships, 
underpinned by a new collaboration with offset 
printing experts and equipment manufacturer, 
Presstek LLC. Goss also announced the launch of  
its game-changing Embedded Color Bar Control 
technology. Another industry first from Goss, this 
new innovation enables packaging converters to 
embed the colour bar, used for controlling colour, 
registration and ink on the printed substrate, into the 
image on a label or packaging design.
“Traditionally, colour bars require a clear space on the 

substrate,” explains Peter Walczak, director, Product 
Management, Goss. “This clear section then either 
requires an additional step in the production process 
to remove it or it is left on the finished product and 
can impact the design. 

This has been a barrier to many converters who 
would otherwise choose web offset due to all the 
quality and productivity benefits it offers. However, 
with our new Embedded Color Bar Control, this 
problem has been eliminated.” 

To make the Embedded Color Bar possible, Goss 
has developed the smallest colour bar available for 
both colour and register control. Between each 
section of  colour bar, an image is printed, filling in 
the space between each bar and therefore minimising 
its impact on the finished product design. 
“This technology is a true innovation and will create 

new opportunities for our existing customers to 
streamline production and offer even higher value 
products. It will also open the door to many prospects 
already convinced by the advantages of  web offset 
for packaging production,” says Walczak.

KBA RotaJet L-Series 
scores

At this year’s Drupa KBA-Digital & Web Solutions 
present the RotaJET L-series live in action several 
times a day. The high-volume inkjet web press 
has attracted a lot of  interest from customers and 

journalists alike. On the first day of  the trade show 
even Bild, a popular German daily, announced it 
would report on the laminate flooring shown on the 
KBA stand printed on the RotaJet VL. With new 
inkjet head technology and an excellent print quality 
(up to 1200dpi native) the RotaJet 77 exhibited 
at drupa printed on various substrates, including 
coated offset stock. Its robust engineering, high level 
of  automation for paper supply and maintenance, 
enormous productivity with web speeds of  up to 
300m/min and outstanding register delivered by the 
unique web lead over a central cylinder make the 
new KBA RotaJet generation a first-class product in 
high-volume digital printing. With a web width of  77 
to 138cm, it can be configured as a 4/4 press for 
commercial and publications printing or as a 4/0 
press for industrial functional printing.

Türmatsan receives 
Rapida 75 PRO

Seventeen years ago, Mustafa Özic began building 
up his printing company with the simplest of  means. 
Today, Türmatsan operates 21 printing and post-
press machines. The commercial printing company 
employs 250 staff  in Istanbul and Ankara. A four-
colour Rapida 106 has belonged to the company’s 
press fleet since April this year. 

KBA-Sheetfed will deliver two further Rapida 106 
to the up-and-coming printing company. They will 
also be installed in Ankara. Türmatsan ordered a 
Rapida 75 PRO at drupa. 

It is expected to replace a similar press from another 
manufacturer in January. Given the outstanding 
productivity of  their Rapida 106, the company’s 
management decided to bring forward the investment 
in the half-format press. Türmatsan produces 
commercial products ranging from business cards, 

Türmatsan ordered a 
Rapida 75 PRO at drupa. 
In front of  the trade show 
press (l-r): Cemal Cenk 
Bicer, managing director 
of  Türmatsan; Rolf  
Köhle, Ahmet Uzun 
and Kerem Dereli from 
KBA sales partner Dereli; 
Mustafa Özic, owner of  
Türmatsan; and Michael 
Grieger, KBA.
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Back then the company expanded 3.5 times with 
a Rapida 162a to target new markets: printing 
packaging and displays for its own customers and 
partner companies. 

The concept was successful as the new Rapida 145 
will ramp-up capacities further in the future. The new 
press will be equipped with the same features as the 
company’s existing press. It is a six-colour Rapida 
with coater and extended delivery. 

It is equipped for UV hybrid operation so it can 
cover the biggest range of  finishing options. The 
press’ automated features include fully automatic 
plate changing, CleanTronic Multi washing systems 
and lowerable non-stop rollers in the delivery. Before 
confirming the order Centrum general manager 
Sandra Mascaro began her visit with a tour of  the 
KBA stand at Drupa.

Head Management Card for the 
Xaar 5601 family of  printheads.

Sandra Mascaro with Ralf  Sammeck, CEO of  KBA-Sheetfed (left) 
and Dave Lewis, KBA Australasia, at the Rapida 145 on the KBA 
stand at drupa.

planners, brochures and calendars. Even though the 
products are sold in stores, the plant is structured 
like a web-to-print company.

Xaar, Global Inkjet to 
collaborate

Xaar plc has announced its coll-aboration with 
Global Inkjet Systems (GIS) to deliver and sell drive 
electronics and ink supply systems optimised for the 
Xaar 5601 family of  printheads, launched at drupa. 
Xaar and GIS have worked closely together on the 

development, testing 
and production of  
the industrial standard 
systems components. 
Optimised for the 
Xaar 5601 printhead 
family, the Head 
Management Card 
(HMC) and ink supply 
system will unlock the 
full capabilities of  the 
Xaar 5601 and are a 
value-add for OEMs, 
freeing them up from 
time-consuming in-
house developments 
and enabling a quicker 
time-to-market. The 
Head Management 
Card and ink supply 
system for the Xaar 
5601 are available from 
both Xaar and Global 
Inkjet Systems. 

Centrum Printing 
purchases Rapida 145

KBA sold the first large-format sheetfed offset 
press not even one hour after drupa opened its 
doors. The Rapida 145 (sheet format 106 x 145cm) 
will go to Centrum Printing in Sydney, Australia, in 
September. This comes just two years after Centrum 
Printing ordered a large-format Rapida. 

Athena Graphics, 
G & J team up

Belgium-based Athena Graphics NV and Glunz 
& Jensen have entered into a partnership covering 
development and delivery of  fully automated 
processing systems for flexographic printing plates 
used in Athena’s prepress operation. 

The cooperation will include in-line integration 
of  the newly introduced fully automatic Glunz 
& Jensen FlexProTM processor into the Glunz & 
Jensen FlexLineTM system, as well as process data 
integration into Athena’s workflow. At the final stage 
of  the project, Athena will have a fully integrated 
platemaking workflow, from plate imaging to plate 
cutting. 

With the integrated FlexLine system, Athena 
standsto benefit from higher productivity, reduced 



Industry Updates

50 July 2016SurveyRIND

waste and more consistent plate quality. Says Joachim 
Spies, product manager, Glunz & Jensen: “Athena 
Graphics and Glunz & Jensen share a mutual vision 
for full stack-to-stack workflows in flexo prepress.” 
Athena Graphics is a leading prepress company in 
Europa, with over 100 employees and establishments 
in Belgium, France and The Netherlands. 

Kodak announces 
Prosper OEM partnerships 

Kodak has announced new OEM partnerships 
with manroland web systems GmbH and Matti 
Technology AG to integrate Kodka Prosper Stream 
Inkjet Technology. The new integrations will allow the 
companies to take advantage of  the Kodak Prosper 
inkjet lineheads' speed, low cost of  ownership 
and reliability to move into new configurations 
and applications, including retail fliers, books, and 
transactional documents.

manroland web systems will integrate the Kodak 
Prosper 6000S inkjet printing system inline with a 
commercial web offset press print run and an inline 
finishing system FoldLine to simultaneously imprint 
digital sections into retail flyers using full-page CMYK 
printing at 600x600 dpi with the unique ability to match 
the speed of  the offset line. The integration will allow 
large retail and grocery stores to print mass-produced 
pages with customised content while eliminating the 
expensive and time-consuming process of  printing 
customized sections with frequent plate changes or 
in a separate offline process.  
"By integrating the Kodak Prosper 6000S inkjet 

printing system with our commercial web offset 
printing presses, we are helping our retail and grocery 
store chain customers customise sections of  their 

marketing material to incorporate store-specific 
messaging," says Dieter Betzmeier, executive VP, 
manroland web systems. "By integrating Kodak's 
inkjet technology, creating store-specific messaging 
will no longer be a slow and expensive process that 
requires manual changeover of  offset plates. Now 
it is all done as part of  the same offset production 
workflow." 

Matti Technology will use the Kodak Prosper black-
and-white inkjet linehead to lower the cost of  operation 
and offer a high productivity inkjet solution to replace 
toner printers. Branded as MonoStream, the printer is 
targeted for cut-sheet and rollfed printers producing 
books, workbooks, transactional statements and 
government and commercial notices. "Utilising the 
print speed and quality of  the Kodak Prosper inkjet 
writing system in our roll to sheet printer will allow 
us to offer the market a monochrome system that 
prints four times the productivity at nearly half  the 
cost of  laser printing," says Thomas Amrein, CEO, 
Matti Technology AG. 

Xaar, Ricoh announce 
partnership

Xaar and Ricoh have announced a strategic 
partnership to maximise the benefits from each 
company’s considerable expertise in thin film piezo 
printhead development.  The collaboration between 
Xaar and Ricoh will deliver superior technology and 
a broader range of  printheads which will provide 
substantial benefits to the customers of  both Xaar 
and Ricoh. The announcement comes at an exciting 
time for Xaar, whose Bulk piezo inkjet technology 
is already at the heart of  an enormous number of  
industrial printing systems in a wide variety of  
applications around the world. Xaar’s collaboration 
with Ricoh relates to new technology and products 
developed for a number of  its new thin film piezo 
printheads. 
“This is an important and exciting partnership 

which enables us to deliver even greater benefits and 
a wider product portfolio with new technology to 
our customers,” says Doug Edwards, Xaar’s CEO. 

“This will therefore provide end customers in many 
industry sectors with improved productivity at lower 
costs. Strategic collaboration is part of  Xaar’s vision 

Smiles all around and handshakes after finalising the partnership.
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which will help us to achieve our ambitious growth 
plans over the next few years”.

Important visitor 
to KBA stand

Publisher Hubert Burda paid a short visit to the 
KBA trade show stand at drupa. He was particularly 
interested in the KBA RotaJet L digital press. The 
distinguished publisher and media expert whose 
reputation extends far beyond the borders of  
Germany was accompanied by Heiko Engelhardt, 
vice-president of  BurdaDruck, and Ingo Raab, head 
of  business development. Other guests included 
Bruno Müller, CEO of  Swiss postpress company 
Müller Martini; Gian Carlo Cerutti, CEO of  the 
Cerutti Group in Italy; and Jürgen Freier, managing 
director of  the HP sales organisation for the DACH 
Region (Germany, Austria and Switzerland).  

Various title pages of  the high-circulation magazine 
mein schöner Garten produced by publishing house 
Burda were printed on the KBA RotaJet especially 
for this high-ranking visit. Burda was visibly 
impressed by the quality and performance that can 
now be achieved with high-volume digital printing. 
Hubert BurdaMedia is one of  Europe’s largest 
publishing and media enterprises with annual sales 
of  over €2.5bn, more than 500 analogue (print) 

and digital media products (BurdaDigital), and over 
10000 employees. In the past BurdaDruck invested 
primarily in wide TRB gravure presses from the KBA 
facility in Frankenthal and today continues to operate 
gravure plants in Germany, France and India, at 
which alongside numerous own publishing products, 
magazines, catalogues and promotional material by 
external contractors is produced in high volumes.

Futec, Maxcess announce 
strategic partnership

Futec, a pioneer of  100 per cent automatic flaw 
detection systems for print and surface inspection 
for commercial, packaging and label markets, and 
Maxcess, a global leader in innovative products and 
services for the web handling industry (Fife Guiding 
Systems, Magpowr Tension Control Systems, Tidland 
Shafts, Chucks and Slitting Systems, Webex Precision 
Rolls), have announced a strategic sales cooperation 
that will allow both companies to cross-promote each 
other’s product portfolio to customers in Germany, 
Austria and Poland.

Through the collaboration, Futec and Maxcess 
will be able to provide a wider range of  solutions 
to customers, meeting their growing requests for a 
one-stop-shop for all their web handling needs. The 
agreement will empower both Futec and Maxcess 
to better support customers throughout the initial 
consultation periods and advise them on how to make 
their web production more effective and competitive. 
Customers will benefit from a more comprehensive 
product offering, closer sales support, and the 
combined application knowledge and experience 
of  Futec and Maxcess. This cooperation covers 
Germany, Austria and Poland with a view to extend 
it to more regions in the future.

Silvio Neumann, one of  Futec’s European sales 
managers, comments: “We’re excited to be bringing 
this new service offering to our customer and 
prospect base in Germany, Austria and Poland. This 
partnership harnesses Futec’s in-depth knowledge 
and outstanding product innovation in 100 per cent 
web inspection systems and the best of  Maxcess’ 
varied and well-established portfolio for guiding, 
slitting, winding and tension control products.”

Adds Frank Windel, European sales manager, 
Maxcess adds: “Combining our Fife Guiding Systems, 
Magpowr Tension Control, Tidland winding and 

Burda (centre) was impressed by the print quality achieved today in digital 
printing on a high-volume inkjet press, such as the KBA RotaJet.
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slitting solutions and Webex precision rollers with 
Futec’s innovative 100 pc automatic flaw detection 
systems for print and surface inspection are a ‘natural 
fit’ to our comprehensive suite of  web handling 
solutions designed to optimise web processing 
applications.”

Sales beat expectations 
for Bobst

The Bobst range of  equipment and services, and 
in particular the world premiere lines it revealed, 
resonated well with visitors to drupa, resulting in 
sales at the show exceeding both expectations and 
the total recorded at Bobst’s record-breaking drupa 
four years ago. Buyers were attracted to all aspects of  
the Bobst portfolio, and showed particularly strong 
interest in the new M6 Digital Flexo press, as well 
as in mid- and high-range converting for sheet-fed 
carton manufacture and in services such as online 
troubleshooting. drupa also offered an opportunity 
for Bobst to celebrate its 125th anniversary with 
customers from all over the world.

Says Jean-Pascal Bobst, CEO: “The industries we 
serve today are searching for drastic productivity 
improvement through innovations, services and 
people relationships. Moreover, the digitalisation 
of  the packaging supply chain is paving the way 
for the future. This year´s drupa has again been a 
great platform for us to demonstrate that we deliver 
the right solutions for our customers´ applications 
– be they folding carton, flexible material, labels or 
corrugated board.”

The M6 press impressed visitors with its automated 
systems that change jobs in under a minute, produce 
virtually no waste and need little operator intervention. 
The press gives users the speed advantages of  a 
digital workflow along with the cost advantages of  
the flexo process and an Extended Color Gamut 
ink set. The M6 press can run flexible packaging or 
folding carton and, when used with a sheeter unit, 
allows carton makers to take advantage of  Digital 
Flexo while continuing to use existing sheet-fed 
conversion equipment.

The range of  flexo solutions Bobst offered at 
drupa were a particular success with board, label and 
flexible packaging manufacturers. Visitors showed 
considerable interest in the new MW 85F flexo press, 
which delivers high quality, low waste production 

and is particularly suitable for short-run printing. In 
the super-wide CI flexo arena, the new 40SIX model, 
designed for print widths over 1650mm and up to 
2250mm, delivers fast and fully automatic job change-
overs with safe and easy sleeve handling. 

Visitors interested in the gravure process offered 
very positive feedback on the high speed, high quality 
printing solutions Bobst offers, especially the new 
RS 6002 and RS 6003 presses announced during 
the show. The RS 6002 is an eco-friendly press that 
handles short and long run production of  flexible 
materials applications equally efficiently. The RS 6003 
is an evolution of  the very successful 4003 platform 
and is ideal for medium-to-long run lengths, while 
accommodating both shafted and shaftless printing 
cylinders.

Both the Mastercut 106 Per and new Masterfold 
110premiered at drupa surprised customers with 
their advanced technical solutions which make them 
the most productive machines in the market. Higher 
running speeds, much faster make-readies, less waste, 
increased uptime, and technology that makes ‘zero-
fault’ production achievable, all addressed users’ 
needs for increased automation and the ability to 
change jobs quickly and accurately. 

The industry’s most productive Masterfoil 106 
Pr hot foil stamping press on show, which features 
a new module, Foil Unwinder+, made a successful 
drupa debut as well.

KBA C16 
for German printer

B&K Offsetdruck from Ottersweier, Germany, 
ordered another 16-page commercial web press from 
KBA-Digital & Web Solutions in Würzburg a few 
weeks before drupa opens its doors. 

The family enterprise is managed by Jörn Kalbhenn, 
the second generation of  the founding family, and is 
no high-volume printer. The products produced for 
its customers are innovative and tailor-made. 

The new KBA C16 with a maximum rated speed of  
65,000iph will be used to print upmarket magazines 
and journals, complete with their covers, to the 
highest quality standards. The five printing units will 
have ultra-fast plate changers. Numerous additional 
automation modules, such as KBA EasyTronic 
automatic press presetting system and cutting-edge 
ErgoTronic console technology, serve to increase 
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productivity and minimise makeready and waste. In 
accordance with the customer’s wishes the C16 will 
again be fitted with a KBA cutter (sheet cutter). This 
will reduce investment and production costs, increase 
output and optimise the production of  4, 8, 12 and 
16-page products. The new C16 will be embedded in 
the presses’ existing KBA LogoTronic Professional 
system for production management and is expected 
to be fired up in summer 2017.
“We are extremely satisfied with the Compacta 217 

and C16 from Koenig & Bauer in terms of  reliability 
and quality. It was therefore a logical step to invest 
once again in another KBA C16,” says B&K managing 
director Jörn Kalbhenn. B&K has maintained a 
healthy growth curve since its foundation almost 50 
years ago. Today, the company employs over 200 staff  

Shortly after signing the contract at B&K Offsetdruck: (l-r) B&K 
financial manager Werner Stimmler, KBA sales manager Reiner 
Dluschek, B&K managing director Jörn Kalbhenn and technical 
manager Hans Geideck.
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3D effects, high utilisation of  the foil roll and savings in make-ready times 
all speak for cold-foil finishing with Vinfoil Optima.

Rapida 105 Pro, equipped 
with cold-foil finishing

A Rapida 105 Pro equipped with the newly 
developed Vinfoil Optima cold-foil module was 
somewhat hidden behind a huge Rapida 145 in Hall 
16 at Drupa. In terms of  speed the Optima cold-
foil module is hardly any different to comparable 
systems, but the differences are great when it comes 
to changeover times. Most systems need 15 to 20 
minutes for a foil change with multi-roll technology. 
With the Optima this is done in around six minutes 
with MFU (Multi Foil Use). This means you save one-
third of  the time. This time can be used productively 
for printing and foil finishing. 

What is more, the new software developed by 
Vinfoil together with the Eindhoven University of  
Technology saves up to 85 per cent more cold foil. 
The software recognises the images and calculates the 
optimum utilisation of  the foil surface.  Optima also 
opens up additional creative potential for finishing: 
counterfeit protection and 3D options are possible.

who produce more than 5 million 16-page products 
every day.

Two Rapida 75 Pros 
for Hucais Printing 

Hucais Printing Company headquartered in 
Dongguan, China, has ordered two of  the new Rapida 
75 Pro presses. The company founded in 1988 has 
printing plants in several major Chinese cities and 
has been active in Europe since 2013. It operates 10 
sheetfed offset presses and 20 digital presses. The 

company is divided into three business divisions: 
print on demand, personalised print products and 
packaging. Many of  the print products are exported 
to Asia, Europe and America. 

Half-format is beneficial given Hucais’ small 
print run job structure. The company invested in 
the Rapida 75 Pro due to its excellent print quality, 
practical automation and the resulting profitability. 

Metrocolor orders two 
Goss Sunday systems
 Goss International has secured an order for two 
Goss Sunday systems for Metrocolor during drupa. 
The commercial print company will install one of  the 
presses at its plant in Mexico and the other at its Peru 
production facility.

 Metrocolor is known for its high standards of  
quality and service . “Our customers expect the very 
best quality and service from us and we therefore 
demand the same from the suppliers we choose to 
work with,”  says Dante Scottini, GM, Metrocolor 
Mexico. 

 Says  Sandro Urbina Garcia, GM, Metrocolor Peru, 
“We decided that we needed to invest in these two 
new Goss systems to add extra capacity to both 
production sites.”

Signing the contract at drupa: Chengwen Chen, CEO of  Hucais Printing 
Company (left), and Dietmar Heyduck, sales director KBA-Sheetfed.
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Inder Malhotra passes away
Veteran journalist Inder Malhotra 

passed away in a Delhi hospital recently. 
He was 86. He had been on ventilator for 
some time. One of  the most respected 
journalists of  India, Malhotra had 
worked with The Statesman and The Times 
of  India, New Delhi. He began his career 
with the United Press of  India. He joined it soon after 
graduating from the Punjab University. He also wrote 
for The Guardian (1965-95). He is a Nehru Fellow (1986-
87) and a Woodrow Wilson Fellow (1992-93). Malhotra’s 
publications include Indira Gandhi: A Personal & Political 
Biograpy (1989), Dynasties of  India And Beyond (2003), and a 
fresh biography of  Indira Gandhi (2006). He was working 
on a book on Indian Security: Past, Present and Future.

            (Courtesy: The Hindu)

K.K. Katyal no more 
K.K. Katyal, veteran journalist and 

former Delhi chief  of  bureau of  The 
Hindu, who led the newspaper’s wide-
ranging coverage from the national capital 
during a particularly eventful phase of  
political change, passed away in hospital 
recently after a brief  illness. He was 88. In 
the 28 years from 1976 that he spent at The Hindu, Katyal 
built his work on access to a wide body of  political and 
diplomatic sources. In the 1980s and 1990s when The 
Hindu expanded its reach and presence in the national 
capital, he led the growing team in Delhi from the front. 
During the period, The Hindu launched its edition in Delhi 
in 1986. He superannuated in 1995 and continued till 2004, 
finally as consulting editor. 

Katyal, who earlier worked with The States-
man and Hindustan Times in Delhi, had started his career in 
the News Chronicle soon after Independence. Originally from 
Jhang in Pakistan, he was deeply interested in Pakistan’s 
politics and was founder of  the India chapter of  the South 
Asia Free Media Association (SAFMA). A widely travelled 
man, Katyal was a regular in prime ministerial entourages. 
The ideals of  the Non-Aligned Movement were a passion 
for him and he invariably covered its summits. 

            (Courtesy: The Hindu)

I&B Ministry frames new print 
media advertisement policy

The Ministry of  Information & Broadcasting 
has framed a new print media advertisement policy 
for Directorate of  Advertising & Visual Publicity 
(DAVP) with the objective to promote transparency 
and accountability in issuing advertisements in print 
media. The policy focuses on streamlining release 
of  government advertisements in order to promote 
equity and fairness among various categories of  
newspapers/periodicals.  

The policy introduces a new marking system for 
newspapers to incentivise publications that have 
better professional standing and get their circulation 
verified by ABC/ RNI. This will also ensure 
transparency and accountability in the release of  
advertisements by DAVP. The marking system is 
based on six objective criterions with different marks 
allotted to each criterion. These include: circulation 
certified by ABC/RNI (25 marks), EPF subscription 
for employees (20 marks), number of  pages (20 
marks), subscription to wire services of  UNI/PTI/
Hindustan Samachar (15 marks), own printing press 
(10 marks), annual subscription payment to PCI (10 
marks). Advertisements shall be released by DAVP 
to newspapers based on marks obtained by each 
newspaper.

The policy framework includes circulation 
verification procedure for empanelment of  
newspapers/journals with DAVP. The procedure 
involves certification by RNI/ABC, if  circulation 
exceeds 45000 copies per publishing day, for 
circulation up to 45000 copies per publishing 
day certificate from cost/chartered accountant/ 
statutory auditor certificate/ ABC is mandated. The 
policy states that RNI circulation certificate shall 
be valid for a period of  two years from the date of  
issue and in case of  ABC, the current certificate 
shall be used for circulation certificate. It is stated 
in the policy that DG DAVP reserves the right to 
have figures of  circulation checked through RNI or 
its representative.

The policy also stipulates the empanelment 
procedure for multi-editions of  a newspaper. It 
states that, as per the PRB Act whenever copies of  
one edition of  a newspaper are printed from more 

Inder Malhotra.

K.K. Katyal.
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than one centre, and if  the content of  newspaper is 
different, they would be treated as different editions. 
Each edition of  a newspaper is required to have a 
separate RNI registration number and RNI shall treat 
each edition as separate entity while verifying the 
circulation. However, the policy guidelines mention 
that if  a newspaper, for sake of  convenience, is 
printing its copies of  an edition in more than one 
printing press without adding any additional content, 
DAVP may take the circulations of  such printing 
centres into consideration for giving rate of  that 
edition.

For payment and adjustment of  bills, the policy 
framework mandates that DAVP will release payment 
of  advertisement bills in the name of  newspaper/
company account directly through ECS or NEFT. 
Also, it is mentioned that newspapers will publish 
DAVP advertisement only on receipt of  the relevant 
Release Order by DAVP. All Release Orders issued 
can be accessed electronically at DAVP website.

The policy stipulates that the rate structure 
for payment against advertisements released by 
DAVP will be as per recommendations of  the 
Rate Structure Committee. The policy framework 
provides a premium for prominent placing of  ads in 
newspapers and journals whose circulation is certified 
by ABC/RNI. DAVP would pay a premium of  50 
per cent above DAVP rates for colour/black & white 
for front page, 20 pc premium for third page, 10 pc 
premium for fifth page and 30 pc premium for back 
page to only those newspapers whose circulation is 
certified by ABC/RNI.

The policy also incentivises big category 
newspapers which are willing to publish advertisements 
of  educational institutions at DAVP rates by giving 
additional business of  50 pc in volume terms, as 
compared to those which are not willing to accept 
such terms. The policy has classified newspapers/
journals into three categories namely: small (25000 
copies per publishing day), medium (25001-75000 
copies per publishing day) and big (>75000 copies 
per publishing day).

The new policy in pursuance with the broad social 
objectives of  the government has structured the 
empanelment procedure to ensure fairness among 
various categories of  newspapers/journals. The policy 
also mentions relaxation in empanelment procedure 
to provide special encouragement for regional 
language/dialects, small and medium newspapers, 

mass circulated newspapers (circulation >1 lakh), 
newspapers in North Eastern states, Jammu & 
Kashmir and Andaman & Nicobar Islands. The policy 
emphasises that DAVP shall make efforts to release 
more social messages and related advertisements 
which are not date specific to periodicals. To 
promote equity based regional outreach, the policy 
emphasizes that the budget for all India release of  
advertisements shall be divided among states based 
on total circulation of  newspapers in each state /
language.

The policy mentions that PSUs and autonomous 
bodies may issue the advertisements directly at 
DAVP rates to newspapers empanelled with DAVP. 
However, they all have to follow the criterions laid 
down by DAVP for release of  all classified and display 
advertisements in different categories of  newspapers 
viz. small, medium & big.

The policy directs all clients of  DAVP to issue letter 
of  authority/cheque/DD/NEFT/RTGS up to 80 pc 
of  the actual expenditure in the previous year within 
the first month of  the new financial year and clear all 
the remaining payments before February 28th of  the 
financial year. Alternatively, the client ministries may 
provide 85 pc advance payments of  the estimated 
expenditure of  the advertisements.

          (Courtesy: exchange4media.com)

Audience revenue share 
continues to grow

Audiences are contributing an increasing share of  
the total global newspaper revenue, according to 
the annual World Press Trends survey released by 
the World Association of  Newspapers and News 
Publishers (WAN-IFRA). Newspaper circulation 
revenue represents 53 per cent of  the overall industry 
revenue, underscoring the continuation of  the trend 
identified last year: that audiences have become 
publishers’ biggest source of  revenue. "We all talk of  
being consumer-centric. 

We all talk of  having a constant eye on the future. 
Now is truly the time to do what we say," said WAN-
IFRA CEO Vincent Peyrègne who presented the 
survey at the 68th World News Media Congress, 23rd 
World Editors Forum and 26th World Advertising 
Forum in Cartagena, Colombia.

Peyrègne also announced the launch of  the World 
News Media Outlook, a joint research project with the 
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University of  Central Lancashire and the University 
of  Oxford that aims to provide news executives 
with the cutting-edge intelligence to help benchmark 
their companies’ performance and devise innovative 
strategies to ensure their businesses’ future success. 
For the study, WAN-IFRA is calling for news media 
executives to participate through an online survey: 
www.bit.ly/wnmo2016.

The World Press Trends survey includes data 
from more than 70 countries, accounting for more 
than 90 per cent of  the global industry’s value. The 
data is compiled through an enormous undertaking 
by dozens of  national newspaper and news media 
associations and generous support from global data 
suppliers: Zenith Optimedia, IPSOS, PwC, ComScore, 
the Pew Research Center, and the ITU.

World Press Trends data showed that newspapers 
generated an estimated US$ 168 billion in circulation 
and advertising revenue in 2015. Ninety billion came 
from print and digital circulation, while 78 billion 
came from advertising, the survey said. Total global 
newspaper revenues fell 1.2 per cent in 2015 from a 
year earlier, and are down 4.3 per cent over the last 
five years. WAN-IFRA estimates of  global industry 
revenue again include data on non-daily revenue, 
which is estimated at US$ 8 billion.  
"Unfortunately, the way the industry measures 

value is still embedded in the old format-based 
methodology,” said Peyrègne. “The information on 
how much is earned from other, often new sources 
of  revenue is lacking, despite the fact that they are 
becoming an important part of  the revenue mix. 
WPT data indicates that in most mature newspaper 
markets additional revenue brings between 7 and 20 
per cent of  overall revenue.” 

More than 2.7 billion of  adults are reading 
newspapers in print globally. Digital newspaper 
readership is growing, and in some of  the most 
developed economies readership on all digital 
platforms has surpassed the number of  readers in 
print. World Press Trends analysis estimates that 
at least 40 per cent of  global Internet users read 
newspapers online.  

The challenge for the industry remains the 
combined measurement of  reach and influence of  
newspaper content on all platforms with new metrics. 
A comprehensive list of  the survey’s findings is 
published on WAN-IFRA's website.

INMA Global Media Awards 
winners announced 

The world’s most innovative initiatives to grow 
audience, revenue, and brand in the emerging multi-
platform ecosystem were honoured recently by the 
International News Media Association (INMA). 
Forty first-place initiatives by media companies 
were presented Global Media Awards by INMA, 
highlighted by Sweden’s Svenska Dagbladet taking 
home the competition’s top prize. 

Best In Show Award, signifying the top initiative 
among the 699 entries in the INMA Global Media 
Awards 2016 competition, went to Schibsted-owned 
Swedish media company Svenska Dagbladet for The 
Pyramid, a sophisticated road map boldly designed 
to thrive in the news media ecosystem. The initiative 
delivered in-depth insights on customer segmentation 
and the implementation of  a smart paywall. Its new 
design with customised areas conveyed excellent 
brand positioning and outcomes, according to judges. 
Meanwhile, judges picked top entries in five world 
regions:  

Best In Asia/Pacific: Fairfax Media New • 
Zealand for News Rewired - Writing Our Next 
Chapter
Best In Europe/Middle East/Africa: Svenska • 
Dagbladet, Sweden, for The Pyramid
Best In Latin America: Vanguardia, Mexico, for • 
#Soy Noticia (I Am News)
Best In North America: The Globe and Mail, • 
Canada, for The Globe and Mail Federal 
Leaders’ Debate on the Economy
Best In South Asia: Mumbai Mirror, India, for • 
Mumbai Heroes

From these regional winners, judges selected 
Svenska Dagbladet global Best In Show. Six 
companies won two first-place awards: Aftenposten 
of  Norway, Fairfax Media New Zealand, Mumbai 
Mirror of  India, The Straits Times of  Singapore, VG 
of  Norway, and Zero Hora of  Brazil.

The 2016 competition generated 699 entries from 
264 news brands in 40 countries. The competition 
was judged in February and March by an international 
jury of  41 executives from 19 countries representing 
the worlds of  media and marketing. The competition 
rewards six activities key to commercial and brand 
success at media companies: Energizing brands, 
creating new products, growing, engaging, and 
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monetising audiences, growing advertising revenue, 
developing customer insights, and instilling 
innovation.

The INMA Global Media Awards were presented 
by association President Mark Challinor at the closing 
dinner of  the 86th Annual INMA World Congress at 
the Victoria and Albert Museum in London before 
more than 300 media executives. Overall, 40 first 
place awards in 20 categories across two audience 
groups were presented to 34 news media companies. 

Build trust, urges 
World Editors Forum 

The Board of  the World Editors Forum (WEF), 
at its meeting at the World News Media Congress 
in Cartagena, Colombia, approved five principles to 
help rebuild trust in professional journalism. WEF 
is now asking editors around the world to embrace 
the five principles as a way to take journalism to the 
next level.

Marcelo Rech, WEF President, and Editorial Vice 
President of  Grupo RBS, Brazil, said: “Given the 
current reality where false and distorted information 
is easily shared, we need to distinguish professional 
journalism and secure greater public recognition of  
its relevance. At this next level, the search for truth, a 
concept that lies at the genesis of  journalism, is now 
more necessary than ever.”

The principles are:
1. In a world of  hyper-information, credibility, 

independence, accuracy, professional ethics, 
transparency and pluralism are the values that will 
confirm a relationship of  trust with the public.

2. Next-level journalism is distinguished from other 
content by the vigilant and diligent questioning and 
verification of  material circulating on social media. It 
acknowledges social media as a source of  information 
for further fact checking and as a platform for 
leveraging professional content.

3. The mission of  journalism at this next level is 
to positively serve society by providing high-quality 
verified information and to establish news brands as 
a trusted certificate of  origin for content.  

4. A requirement of  next-level journalism is that it 
goes beyond basic facts and enables and encourages 
analysis, contextual and investigative reporting, and 
informed expression of  opinion, moving from the 
provision of  news to knowledge that empowers.

5. Next-level journalism should be driven by 
trust and the guiding principles of  social relevance, 
legitimate interest and truthfulness. The concept of  
Next-Level Journalism is explored in World Editor’s 
Forum 2016 Trends In Newsrooms report released 
at the World News Media Congress in Cartagena. 

Raising pulp from temple lands
Uncultivated and unutilised temple lands in Tamil 

Nadu will soon generate income for the temples with 
the state government allocating the land to Tamil 
Nadu Newsprint and Papers to raise tree plantations 
for pulp wood. TNPL, a public sector, listed company, 
is among the largest paper and board manufacturers 
in India with a total installed production capacity of  
about 6 lakh tonnes a year distributed across two 
units. The Government has allocated about 3600 
acres of  temple lands across the state belonging to 
over 15 temples to the company to raise pulp wood 
plantations.

According to a government order, TNPL has 
a 15-year agreement, providing for a 30 per cent 
gross revenue share to the temple, to enable it raise 
pulp wood tree plantations such as eucalyptus and 
casuarina. TNPL will handle the entire cost of  
land development, planting and maintenance. The 
company needs the wood to make pulp, the raw 
material for paper production.

As of  now these lands are either unutilised or 
have been encroached. The TN Government Hindu 
Religious and Charitable Endowments Department 
that oversees the temples hopes to bring the lands 
into productive use and enable the temples earn 
revenue through this arrangement.

According to estimates, the paper manufacturer 
will be able to raise about 50000 tonnes of  pulpwood 
from the 3600 crore, in a five-year cycle which means 
a total potential output of  about 1.5 lakh tonnes. (As 
of  today, TNPL pays Rs 5000 per tonne of  pulp 
wood sourced from farmers.) Nearly one-third the 
value of  this will go to the temples.

TNPL is a major consumer of  pulp wood with 
nearly 1.12 lakh acres of  under pulp wood cultivation 
through tie ups with more than 22000 farmers. It 
gets about one-third of  its pulp wood, about 1.5 
lakh tonnes, from farmers who sell it at market 
rate. The company also uses about 14 lakh tonnes 
of  bagasse, the fibrous part from sugarcane, as a 
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raw material, in paper making.  Since 2009-10 the 
company has procured about 9 lakh tonnes of  wood 
from farmers. It also has a nursery and tissue culture 
production unit to supply high yielding tree saplings 
to farmers. Last year alone it supplied more than one 
crore plants. TNPL has two manufacturing facilities, 
a 4-lakh-tonnes-a-year printing paper unit in Karur, 
which makes it the largest paper mill in India at one 
location, and a 2-lakh-tonne-a-year packaging board 
plant in Tiruchi. Captive source of  wood pulp is a 
key factor in assuring raw material security for the 
company. 

           (Courtesy:  BusinessLine)

ABP News appoints new 
editorial director

Senior Journalist and Dainik Jagran’s national bureau 
chief  Raj Kishore is all set to start his new innings 
at ABP News where he will join as executive editor 
and look after political news. Kishore has more than 
two decades experience in the print media and was 
associated with Amar Ujala before joining Dainik 
Jagran in 2003.

              (Courtesy: exchange4media.com)

Business Standard opens 
digital subscriptions

Business Standard, India’s premier business daily, is 
the preferred choice of  serious readers of  financial 
content. The brand is considered a quality leader, 
and widely respected among a discerning audience 
for its credible and insightful content. In a ‘first 
move’ among news-content based media in India, 
Business-Standard.com to offer opinion and other 
premium features only to subscribers; partners with 
WSJ.com for a combined digital subscription offer. It 
is particularly known for opinion pieces by the best 
experts on the subject matter, and has consistently 
had senior columnists and contributors from both 
public and private domains, in addition to the a 
strong editorial team in financial journalism: T.N. 
Ninan, Shekhar Gupta, Sunita Narain, Shyam Saran, 
Shankar Acharya.

Business Standard has also been a pioneer in 
publishing content across digital formats: e-paper, 
desktop and mobile sites, and mobile app. The website, 
Business-Standard.com, has been online since 1997 

and has content archives dating back to the year. It is 
currently India’s second most popular business news 
website, with 23 million unique visitors monthly, as 
per comScore.

The strength of  its content led Business Standard 
to introduce digital subscriptions for its website and 
mobile app. The opinion section and other premium 
features will now be available only to subscribers, 
who will also get customised industry newsletters and 
stock alerts. The subscription offer is priced at Rs 149 
per month for Business-Standard.com, and Rs 299 
per month for the WSJ.com add-on.

     (Courtesy: exchange4media.com)

Circulation of print 
publication grows

Circulation of  print publications has been 
growing and expanding in India despite facing stiff  
competition from other media such as television, 
radio and digital press, according to the Audit Bureau 
of  Circulation (ABC). ABC highlighted that print 
circulation of  its member publications grew by 5.04 
per cent CAGR over a period of  Past eight years. 
This growth by print publications was achieved due 
to new titles entering various market places as well 
as existing titles expanding their reach by starting 
new editions and printing centres at various locations. 
Most member publications certified by ABC (across 
various languages) have shown a positive increasing 
trend during this period.

Even as Hindi publications remained the most 
circulated, English newspapers are growing, too, but 
not as much, said the report. While The Times of  India 
remained the highest circulated English newspaper, 
followed by The Hindu and Hindustan Times, Dainik 
Bhaskar was the most read Hindi newspaper, followed 
by Dainik Jagran and Amar Ujala for the July-December 
2015 period.

ABC certifies circulation figures after a stringent audit 
process through 90 empanelled firms of  chartered 
accountants.  As on date, 669 member editions (daily 
and weekly newspapers) and 50 magazines submit 
their circulation figures every six months for third 
party independent verification.   

                (Courtesy: exchange4media.com)
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August

August 18-20, organised by FESPA 
in Mexico City: FESPA Mexico 
2016. For more information visit 
http://mexico.fespa.com/en/

August 22-23, organised by WAN-
IFRA, in Singapore: Leadership 
Skills Enhancement for Editors. 
More details from  jen.teo@wan-
ifra.org

August 23-24, organised by 
INMA, in Sao Paulo, Brazil: INMA 
International News Media 
Conference. More details from 
michelle.milane@inma.org

August 30-31, organised by INMA, 
in New Delhi: INMA South Asia 
Media Conference. More details 
on INMA website

October

2016

September

October 3-4, organised by INMA, 
in Chicago: INMA Business 
Strategies 2020 Conference. More 
details on INMA website

October 10-12, organised by WAN-
IFRA, in Vienna: World Publishing 
Expo 2016. More details from 
sergio.oliveira@wan-ifra.org

October 17-21, organised by INMA, 
in San Francisco: INMA Silicon 
Valley Study Tour. More details on 
INMA website

September 7-9, organised by 
Newspaper Association of  America, 
in Chicago: NAA Retail Revenue 
Exchange Conference. More 
details on NAA website

September 7-9, organised by 
FESPA in Johannesburg: FESPA 
Africa 2016. More details at http://
www.fespaafrica.com

September 14-16, organised 
by INMA, in Monaco: INMA 
European News Media 
Conference. More details on 
INMA website

September 21-22, organised by 
WAN-IFRA, in Kolkata: WAN-
IFRA India 2016 Conference. 
More details from infoindia@wan-
ifra.org 

September 22-23, organised by 
INMA, in Panama City: INMA 
Latin American News Media 
Conference. More details on 
INMA website

September 28-30, organised by 
WAN-IFRA, in Johannesburg: 
Digital Media Africa 2016. More 
details from christin.herger@wan-
ifra.org

Kevin Beatty, CEO of dmg media, was elected second vice-president of the World Association of Newspapers 
and News Publishers (WAN-IFRA) and is second in line of succession to President Tomas Brunegård, following 
New York Times Vice Chairman Michael Golden, who is expected to take office in 2017. Eight executives from 
leading news media companies were also elected to new terms on the Board of WAN-IFRA.

Beatty was elected by WAN-IFRA members on Sunday during the general assembly of members held alongside 
the organisation's World News Media Congress, World Editors Forum and World Advertising Forum in Cartagena, 
Colombia. Beatty was appointed to the Board of DMGT plc in 2004, and has been with the Group since 1996. 
During the past 20 years, his roles within the group have included: managing director of The Mail on Sunday; 
managing director of the Evening Standard and London Metro; COO of Associated New Media; and managing 
director of Northcliffe Newspapers. Previously, he was managing director of the Scottish Daily Record and 
Sunday Mail. dmg media is the consumer media operation of DMGT plc, which publishes the Daily Mail, The 
Mail on Sunday, Metro, Mail Online, Mail Plus, Metro digital editions and Elite Daily. 

UK publisher elected second vice-president of WAN-IFRA

<
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story

                 >>> more
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A RENEWED FOCUS ON THE FUTURE
Unleash innovation, inspiration, opportunity… these words emblazoned on banners (above) strung across one of the main 
corridors at drupa 2106 quite managed to capture the spirit of the world’s leading trade fair for print and cross-media 
solutions, which ran from 31st May to 10th June. Many have called the fair “a resounding success” and, certainly, drupa 
this year managed to create a lot of buzz. The focus was on the future – on multi-channel, 3D printing, functional printing, 
packaging production – and the buzz helped to create a sort of reassuring feel that printing technology was alive and kicking. 
You will find drupa news in our Industry Updates section.


